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“wave of public opinion” is such a 
sweeping one, it is small wonder it is used from cough 
yee maker to suffragette as the final convincing argu- 
ment of theircause. Closely analyzed, however, these 

“waves” are more or less sentimental, easily started, and the 
end frequently not of sufficient importance to attract an under- 
taker. Why mourn? Tomorrow’s unrest or optimism brings 
another “‘ wave.” 


How different is business popularity. No draft of public 
sentiment can or will replace the lack of merit, the unrelentless 
effort of salesmanship and the insufficiency of the most modern 
methods in commercial affairs. The popularity and success of 
American Cans is not due to sentiment or personal favor. They 
are made to meet a positive, definite need, that must engage un- 
equivocal conditions. No half-way argument can hold; making 
good is their function and that is the reason why more American 
Cans are sold than all other combined makes. 


American Can Company 


New York Baltimore Chicago San Francisco Montreal 


With many convenient shipping points 
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National Canned Goods and ao Dried Fruit Brokers” Age'a, 
718 





ILL. 





SECRETARY- JAS. M. HOBBS. CHICAGO, 











W. H. NICHOLLS & CO. 
Canned Goods 
Brokers 


341 River St. CHICAGO 








EDWARD P. SILLS 


Packers’ Agent and Broker ia 


CANNED GOODS 
326 RIVER STREET, CHICAGO 


Correspondence Solicited. 
Liberal Advances on Consignments. 





The J. K. ARMSBY CO. 





Wholesale 
BROKERAGE AND COMMISSION 


Branches: San Francisco, Boston, New York 
and Los Angeles 


Pacific Coast Products 


326 River Street, Chicago 


SAM BAER & CO. 


Brekerage and Commission 
Canned Goods and Dried Fruits 


CORRESPONDENCE SOLICITED 
183 N. Wabash Ave., Chicago 


GENTRY & THROCKMORTON CO. 


Canned Goods and Dried Fruit 


BROKERS 
131344 Union Ave., Kansas City 


We cover all jobbing points in Misscuri, Kansas, Okle. 
homa, lowa. and Nebraska. 











E. C. SHRINER 6 CO. 


MANUFACTURERS’ AGENTS AND BROKERS IN 


GANNED GOODS AND GANG 


BALTIMORE, MARYLAND 





DALLAS MERCANTILE CO. 
Brokers and Manufacturers’ Agents 


OFFICES 


Datlas Mercantile Co., Dallas, Texas. 
Inter-State Brokerage Co., Oklahoma City,0.T. 
Inter-State Brokerage Co., So. McAlester, I. 1. 


TRAVEL MEN DALLAS, TEX. 


John R. Adams & Co. 


BROKERS 
Canned Goods—Dried Fruit 


BEANS of all Kinds, Foreign 
and Domestic 


224 N. Wabash Ave. Chicago, Ills. 





EMERSON #@& HALL 


OFFICES: 
mice CANNED 600DS 
“Meroe «© DRIED FRUITS 


CANNERS ano PACKERS AGENTS 
CORRESPONDENCE SOLICITED 


Personally Cover 2!! Jobbers In Nebraska and Minnesota. 





fT. J. OBYRNE & CO. 
Brokerage Commission 


Canned Goods and Dried Fraits 


326 RIVER ST., CHICAGO 











Smith-Webster Company 


CANNED GOODS BROKERS 


AND 


COMMISSION MERCHANTS 
HIGH GRADE TOMATOES BEL AIR, 
AND CORN MARYLAND 


Flannery & Hobbs 
BROKERS 


326 River Street, 





Chicago 





The Tatman Thompson Go. 


WHOLESALE 
Brokerage and Commission 





NEW ORLEANS, LA. 


Send us your offerings. Cover jobbing points 
in Louisiana and Mississippi. 


WALTER A: FROST & CO. 
Brokerage and Commission 
Canned Goods and Dried Fruits 


Correspondence Solicited 





222 N. WABASH AVE. CHICACO 


MOORE-HOLBERT COMPARY 


BROKERS 
High Grade Food Products 


St.Paul . Minneapolis . Bulut 
and Tributary Peints 





———. 


E.L. STANTON & CO, 


Brekers and 
Manufacturers’ Agents 


Packers’ Cans, Canned Goods 
Dried Fruits 


310-311 GRANITE BUILDING, ST. LOUIS, Mo, 





Established 1900 Accounts of responsible 


Packers solicited 


J. S. McALISTER, 


. Wholesale Grocery Brokerage 





Correspondence Illinois and Indiana corn 
canes invited. 


406 Keller Building LOUISVILLE, KY, 





GETTYS BROKERAGE Ca 
SUCCESSORS TO 
GETTYS & CILBERT 


BROKERS and COMMISSION MERCHANTS 


CANNED GOODS, DRIED FRUITS, 
SALMON, CALIFORNIA PROBUCTS 


806 SPRUCE ST., ST. LOUIS, M@ 





GRIFFITH-DURNEY COMPANY 


WHOLESALE GROGERY BROKERS 


CANNED GOODS A 
SPECIALTY 


San Francisco, Cal. 





SEAVEY & FLARSHEIM 


CANNED GOODS 


Kansas City, Mo. St. Louis, Mo. 
St. Joseph, Mo, Omaha, Neb, 
St, Paul, Minn, Wichita, Kan, — 





Cover All Jobbing Centers Adjacent to Aboy ret 
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What Would You Do? 


If You Knew Many Of The 
Most Successful Packers 
Were Using 


Bolgiano’s 
“Greater Baltimore” 
‘Tomato 





Only | , & s 
Lb. ! 


While It Lasts While It Lasts 


450 Lbs. To One Great Cannery 


_ ‘We have placed with you orders for 450 pounds of Bolgiano’s ‘‘Greater Baltimore’ ‘Tomato Seed 
lor our r911r Crops. Will you kindly indicate by return mail when we may expect shipment of the seed.”’ 


“GREATER BALTIMORE” : 


Written to us Sept. 15,'1910 by the T. A. Snider Preserve Co. of Hamilton Co., Ohio. 


J. BOLGIANO & SON 


Seed Growers, Importers, Manufacturers. 
SSNEARS OF UNBROKEN SUCCESS BALTIMORE, MD., U. S. A. 
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TOMATO SEED 


Wee Northern Grown = Free From Blight 





ao Just For Seed. ao 


WE DO NOT PERMIT ie Enter One Establishment Nor Nor Offer For Sale A Grain 
































: J. Bolgiano & Son 
| 


EDO OEE ES EDS ERS ERO EES BOO cmos saree 





aes <a aE. ae cae See +e EDS Ee ame same can, 
Trustworthy 


Most Carefully Selected, Most Carefully Grown, Most Carefully Saved 


If you buy 1 pound or 1000 pounds we can supply you ; it is impossible to get better To- 
mato Seed than Bolgiano’s at any price. Thousands of Critical Growers have 
found through years of experience, that they can always depend 
upon Bolgiano’s Trustworthy Tomato Seed. 

Wholesale Prices To Canners Per Lb. 
Livingston's Se a Se hee Pee. c. 85c 
Bolgiano “Greater Baltimore” Tomato................... 1.50 
i eR 5 6 dia Wees Rk shins 's vas 8 ac eh 2.50 
Bolgiano’s Best Tomato “The Great B. B.”........... ae 
Bolgiano’s Extremely Early I. X. L. Tomato......... sa 
Livingston’s Paragon Tomato................+...0.. a 
ee ee ea RR Saree wee) 1 ek en 85c 
ee eT a ee ra eee ee 85c 
ce ee SR OO eee andy rege 85c 
Livingston’s Perfection Tomato..................02-eee0e 85c 
He ee ale OMe eh ccs oe ac ke aes a 85c 
Bnnton’s Best Tomato................ hat Wis: “sa, Dania Se 85c 
RE I ee SE Resp 85c 
Bolgiano’s “New Century” Tomato..... ...............-. 1.50 
Bolgiano’s “New Queen” Tomato....................06- 85c 
“Tea ae tee NN SOND, 6 oso AN abies Beardie 1.55 
“‘Sparks’ SE Sm ee 1.50 
“nee ES SMI oo yin k's 05-0 646 Re Rea en ceed eS 1.25 
Dame ne SENSE gs. 5d d Was 2 Poh Go Re eae Bee 1.45 
New Jersey Red Tomato....... chee LEM ARE ates enti 85c 
Kelley tian Se Wote Totaato. o.oo. ei biisc ska cops 1.25 
Nese | — i gh es Sree ee Oey tpn, ane ss 85c 

Fancy See At Ve 
ney Seed Peas, Beans, Sugar Corn MY? 

Terms:- 2% 10 days 60 days net. 

i | +tOMATO PLANTS 

| We annually grow millions of Thrifty Cold Frame and Field Grown 
| Tomato Plants all from our own Trustworthy Tomato Seed. Write for prices. 


ESTABLISHED POR #3" YEARS. Baltimore, Md. 
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THE CANNER AND DRIED FRUIT PACKER. 





Canned Goods Brokers and Commission Houses 














THE J. M. PAVER COMPANY 


EXCLUSIVE CANNED GOODS BROKERS 





CHICAGO, ILL. 


311 RIVER STREET 








C.W.BAKER & SONS 


Canned Goods Brokers 
ABERDEEN, - MARYLAND 


Our Specialties: 


CORN AND TOMATOES 


NULL & CAREY 


BROKERS IN 
Canned Dried 
Coods and Fruits 
128 So. Front St., PHILADELPHIA, PA. 


Brokers exclusively: buy no goods 
for our own account 





Pickrell-Craig Co. 


BROKERS 
Canned Goods, 
Dried Fruits 





201-202-203 Keller Building, 





LOUISVILLE, KY. 


B. F. MOOMAW CO. 


SUCCESSORS TO MOOMAW-HORTON CO. 
ROANOKE, VA. 


Brokers in Canned Goods, Cans, 
Labels and Shooks 


Our Territory: Southern and Middle 
Western States 
Correspondence Solicited 


H. F. DONLEY CO. 


Merchandise Brokers 


Canned Goods, Dried Fruits 
OMAHA 


Cover Jobbing Points: Nebraska, Westeva lows 











Advances on Consignments 





INDIANAPOLIS 
WE COVER THE UNITED STATES 








Farnum Brokerage Co. 


Merchandise Brokers 
Kansas City, Mo. 


We sell canned goods and everything. 
Have our own warehouse. 
counts solicited. Particular attention 
given to the introduction of new goods. 


(INCORPORATED) 





New ac- 


Write to us. 
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Tin Plates 


your patronage 


Standard Tin Plate Co. 


CANONSBURG PA. 


Terne Plates 
Black Plates 


The quality of our goods commends 


INQUIRIES SOLICITED 

















YOU WEED THE BEST CAN MARKER THAT MONEY CAN BUY 


Order it now and get the matter off vour mind. 





Send for list of users, 


S. M. RYDER & SO 
SPRAGUE CANNING MACHINERY CO., “E2°X"Wasesh ave’ GHICABO 


RYDER CAN MARKER 
Simple in construction. Hasy 
andy itive in action. Ready 
for first and every can. 
changes for different grades 
instantaneous, Aepummens Pe 
accurate. 

holders al tal 


Gate every machine. 
inimum of iak ones 

and type renewals. echani- 
cally designed and mechant- 
cally built. Fully tried ont 
nine different factories in & 


York State, season '@8. Pert 
ag in dure 


ine ° 
bility. Fully guaran’ lo 


testimonials, eto. 
, “AGSS* NEW YORK | 
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CAN MAKING MACHINERY 


The Latest Automatic Side Seam 
Locking Machine, with Soldering 
Attachment. 



















Machine shown above is our Latest Improved Lock Seam Body Forming Machine, with Side Seam Soldering Device. This Machine runs 
t free of all jams and smashes, with a capacity of 60,000 perfected bodies a day. Write for Prices and Discounts. 


SLAYSMAN & CO., Office and Salesroom: 801 E. Pratt St. Factories, Pratt and President Sts. and 11S. Front St., BALTIMORE, MD. 






































Automatic Wire 
Bail Forming 
Machine 


This machine automatically cuts off 
the wire, forms and barbs the hooks 
on the ends of the bail to prevent slip- 
ping from the ears when put on the 
pailorcan. The machine is adjustable 
to any size. The bail can be made in 
any form desired. As shown in cut, 
the machine produces round bails. 

The capacity of this machine is 
from thirty-six to fifty thousand fin- 
ished bails per day of ten hours. 

The bails are discharged on to a 
horn, where they may be readily gath- 
ered and bunched. 

One attachment is required for each 
size bail. 

Time required to change from one 
size to another is one-half hour. 


The Chas. Stecher Co. 


Not Inc. 
108-128 N. Jefferson Street 
CHICAGO, ILL. 


Designers and manufacturers of special 
automatic machinery, machine tools, 
presses and dies; also manufacturers of 
can making machinery. 




























































THE CANNER AND DRIED FRUIT PACKER. 


‘i Bliss Lap Seam Body Maker 


No. 25 K 


The “Bliss” Automatic Lap Seam Body Making and Side Seam Soldering Machines, as illus- 
trated, are built in two sizes. The No. 25K shown, makes can bodies from 2% to 4% inches in 
diameter and up to 6 inches in length at the rate of 50,000 per day. The body blanks placed in a 
receiver are separated by a positive mechan- 
ical blank separator, automatically fed to 
the former, and carried through the solder- 
ing machine. The machine produces a per- 
fect and uniform can body at a high rate of 
speed and with a minimum solder consump- 
tion. Approximate weight of No. 25K 
machine, as shown, 4,000 lbs. 








Complete High Speed Equipments for Open Top 





and Packers’ Cans on Request. Can 


E. W. BLISS COMPANY 


Representatives for Chicago and vicinity: S€LLES-MORSE CO., 562 Washington Boulevard, Chicago, Ill. 























Ritiary Can Lock and Lap Seamer with Soldering Attachment 


No 4 This is our new improved “Sanitary Can Lock 
P Seamer,’’ which makes a Lock and Lap seam and is 
used with great success on fruit cans. 

As the above cut shows, we solder the body from 
underneath, which places the solder on the outside of 
the body only, the inside being kept perfectly clean: 
The body is notched, edged, formed, acid-soldered and 
wiped, all automatically, at a speed of 50,000 cans 
per day. 

THE RANGE OF THE ABOVE MACHINE IS AS 
OLLOWS: 


Smallest _Diameter—2% in. x 5% in. high. 

Largest eer gy agg = x 5% in. high. 

Floor Space—é6 ft. x 16 

Weight Complete—4, 900 he. 

Size of Drive ee ig, in. face x 13 in. diameter. 
Speed of Pulley—R. P. M. 350. 

PATENTED For further information, apply to 


TORRIS WOLD & CO., ™**¢'s of Hith Class, Hich Seed 218.230 North Jefferson St., Chicago, U.S.A. 
























































M-H 6 Cyl. Standard Upright Cooker-Fillers. M-H 4 Cyl. Standard Upright Cooker-Fillers. 
Capacity 125 cans per minute. Capacity 75 cans per minute. 
M-H Continuous Corn Mixers and Cooker- = M-H Double Horizontal Corn Mixers. 
Feeders. M-H Corn Silker. The new, simple, high capac- 
M-H Double Tank Mixers and Cookers. ity Corn Silker. 
High Class Canning Machinery is QUALITY 
c rf ; EFFICIENCY } ORDERS 
ompelling Attention PRICES 
J. C. McINTYRE J. P. HAIGHT 


| Mcintyre-Haight Canning Machinery Co, .°. Gibson City, Illinois 

































American Coke and American Charcoal 


BRIGHT TINS 



































These products are made from select materials, under the best conditions, 


and are everywhere recognized as the Standards of Tin Plate. 


Specially 


adapted to the manufacture of tinware and to the canning interests. Made 
in grades and coatings suited to every purpose. 


American Coke 


Amer 


ican Best Coke 


American Kanner’s Special 
American A Charcoal 
American AA Charcoal 
American AAA Charcoal 
American AAAA Charcoal 
American AAAAA Charcoal 


Classified according to the amount of Coating. 


Note:—American Coke is an everyday plate, made better 
to-day than ever before, in this country or abroad. Instead 
of substitutes or plates equal to, specify the standard brands 


“AMERICAN” 





| €imerican Sheet ana lin Plate (e 


General Offices: Frick Building, Pittsburgh, 
Manufacturers SHEET AND TIN MILL PRODUCTS « of Every Description 








Chicago 
Cincinnati 


Denver 
Detroit 


Export Representatives : 


DISTRICT SALES OFFICES 


New Orleans Pittsburgh 
New York Portland 
Philadelphia 


UNITED STATES STEEL PRODUCTS COMPANY, New York City 


San Francisco | 


St. Louis 














=== 














THE CANNER AND DRIED FRUIT PACKER. 











SALEM 


“Ayars Machine Company, new tersey 








Some Users of Ayars Rotary Pea Filler 


Number of Machines 


CALIFORNIA. 


Bishop NG «iw iciuh aged ahac¥ <> 6.0 1 
DELAWARE. 

Baker, W. B...-.--++-----: 1 

Draper & ON ee peer 1 

Greenabaum Bros. .......... 1 

Johnson Bros. ............- 2 


Liberty Brand Canning Co... 1 
Reese, E. C 


Torsch Packing Co.......... 1 
INDIANA. 
Anderson Canning Co....... 3 
Austin Canning Co.......... 1 
Fame Canning Co.......... 6 
Franklin Canning Co........ 3 
Great Western Canning Co... 1 
Hougland Bros. ............ 1 
| Kokomo Canning Co........ 1 
| Peru Canning Co Yee Vrree a 2 
Scottsburg Canning Co...... 1 
Shelbyville Canning Co...... 6 
Sheridan Packing Co........ i 
Standard Canning Co........ 1 
Van Camp Packing Co....... 4 
Wabash Canning Co......... 1 
Whiteland Canning Co....... + 
Windfall Canning Co........ 1 
ILLINOIS. 
Bloomington Canning Co..... 1 
Dickinson & Co............ 1 
Gibson Canning Co.......... 2 
Hohenadel P. Jr. Can’g Co... 5 
Illinois Canning Co.......... 1 
Keene Canning Co.......... ] 
Rossville Canning Co........ 1 
Sycamore Preserve Works..... 1 
IOWA. 
Atlantic Canning Co......... 1 
Western Grocer Co. Mills..... 1 
MAINE. 
Burnham & Morrill Co....... 1 
Twitchell-Champlin Co....... 1 
MICHIGAN. 
Cheboygan Pea Canning Co.. 1 
Fremont Canning Co........ 1 
Roach, W. R., & | idee 5 
| Sears & Nichols fee 2 
| Thomas Caninng Co......... 1 


Number of Machines 


MINNESOTA. 
Winthrop Canning Co....... 1 
MARYLAND. 
og repo ra gre ee eee 1 
oe a eh eee 1 
Frederick City Packing Co... 1 
Fleming & Co.............. 1 
Farren, J. 8., & Co.......... 1 
Gibbs Preserving Co......... 1 
Hemingway, H. F., & Co.... 1 
McGrath, H. J., & Co....... 1 
Michael, John M............ 1 
GQeberey Ge Brees oc ccewees 1 
Phillips Packing Co......... 2 
| Se eS ae ee 2 
Saulsbury Bros............. 1 
Shriver, B. F., & Co......... 2 
Talbot Packing & Pres. Co... 1 
Torsch Packing Co.......... 1 
Worcester Canning Co....... 1 
NEW JERSEY. 
Campbell, Jos., Co.......... 1 
ee ee Ce 1 
Brakeley, Joseph ............ 8 
OHIO. 

Elwria Canning Co.......... 1 
Scioto Canning Co.......... 1 
Sears & Nichols Co.......... 2 
Stare, ©. TL, & Co........... 1 
Pressing & Orr Co.......... 1 
NEW YORK. 

Batavia Preserving Co....... 2 
Cazenovia Canning Co....... 1 
Cherry Creek Canning Co.... 1 
Clinton Canning Co......... 2 
Cobb Preserving Co.......... 1 
Cohocton Canning Co....... 2 
Curtice Bros. Co............ 4 
Fort Stanwix Canning Co.... 5 
Fredonia Preserving Co...... 3 
Geneva Preserving Co........ 1 
Hamburgh Canning Co...... 4 
Hemingway, H. C., & Co..... v4 
Hemlock Lake Canning Co... 1 
po a ee eee 1 
Lee Canning Co............. 2 
LeRoy Canning Co.......... 1 
Olney Burt Canning Co...... 5 


Number of Machine 


Oswego Preserving Co....... 1 
Merrell-Soule Co............ 1 
Pennellville Canning Co...... 1 
Tanner Bros. Mfg. Co....... 2 
US SS Sea 1 
Wayland Canning Co........ 2 
Wayne Co. Preserving Co.... 1 
White, John F., Co.......... 2 
Wilson Canning Co.......... 1 
Winters & Prophet Canning Co 4 
Twitchell-Champlin Co....... 1 
Yager & Halstead Co........ 1 


PENNSYLVANIA. 
North East Preserving Co.... 1 


Winebrenner, D. E., Co...... 1 
UTAH. 
Morgan Canning Co......... 1 
Star Canning Co............ 1 
Wasatch Orchard Co......... 1 
WISCONSIN. 
Albany Canning Co......... 1 
Antigo Canning Co.......... 2 
Columbus Canning Co....... 1 
Crary Canning Co........... 3 
Grand River Canning Co..... 2 
Hohenadel, P., Jr., Canning Co. 2 
Markesan Canning Co........ 1 
Sun Prairie Canning Co..... 1 
Van Camp Packing Co....... 2 
Waterloo Canning Co........ 2 
Wausau Canning Co......... 1 
CANADA. 
Belleville Canning Co........ 1 
Bloomfield Canning Co...... 1 
Dominion Canners .......... 9 
Farmers Canning Co......... 1 
Fretz Christian ............. 1 
Lake Side Canning Co....... 1 
Miller, A. C., & Co.......... 1 
Napanee Canning Co........ 1 
Oid Homestead Canning Co.. 1 
CHILE. 
SOUTH AMERICA. 
Rubio J. Nicholas........... 1 








Ayars Machine Company 


| SALEM, NEW JERSEY 


| BROWN, BOGGS COMPANY, Ltd., Hamilton, Ontario, Sole Agents for Canada 
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The query “How to increase 








the consumption of Canned 





Goods’ was answered by the 
word “QUALITY.” The 
Prime Factor in producing 
that “QUALITY” has been 
the “SANITARY CAN,” 


which type of. container is 


manufactured by us and imi- 
tated by others. 

















SANITARY CAN COMPANY 


Genera 1 Offices : FACTORIES : 
FAIRPORT, N. Y. Fairport, N. Y. Indianapolis, Ind. Bridgeton, N. J. 


New York Office : SANITARY CAN COMPANY, Limited, 
447 WEST FOURTEENTH ST. Niagara Falls, Ontario 


CANS MANUFACTURED UNDER MAX AMS PATENT 
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YEARLY SUBSCRIPTION RATES 
the United States, its possessions and Mexico, also Canada, 


In 
: he United Kingdom, Europe and all countries in the 
$5.00; weal Postal Union, $5.00, postage prepaid. Single copies, 
10 cents. 





DISCONTINUANCES 


s over one year in arrears will be dropped in 
ee win the new postoffice ruling. Orders to discon- 
tinue should be accompanied by payment to date. In request- 
ing change in address please give old as well as new address. 





ADVERTISING RATES 
Advertising rates will be furnished on application. 





TERMS 
th order for firms not rated or with whom we have 
not established credit relations. Bills for advertising and sub- 
scriptions are NET CASH—no discounts allowed. All accounts 
subject to sight draft after 60 days. 


REMITTANCES 
i 19 should be made by Draft, Express or Postal 
an Gener, Registered Letter or International Money Order, 
made payable to THE CANNER PUBLISHING CO. Send all 
remittances to No. 222 N. Wabash Av., Chicago, U. S. A. Cur- 
rency mailed is at sender’s risk. 


TIME SCHEDULE 
i of issue, Thursday of each week. Advertising forms 
oval Monday. Advertising copy should be in by the Monday 
preceding date of issue. To secure proofs, copy should be 
received one full week in advance of publication. 











CORRESPONDENCE 

spondence upon all subjects of interest to the trade is 
solicited In Sorrespondence, writers will observe the following 
regulations: Communications must always be accompanied with 
the writer’s name, as no attention is paid to anonymous letters. 
A designating mark will be used where publicity is not de- 
sirable. We do not hold ourselves responsible for views of 
correspondents, but all interested are cordially invited to use 


our columns freely. 





Entered as second-class matter, March 21, 1895, at the Post Office 
at Chicago, Illinois, under Act of March 8, 1879. 





. food. 
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We take it that when Dr. Wiley writes it thus, 
“mince meat,” he entertains doubts concerning the 
pedigree of a portion of that product. 

eee 


Owing to revision of downtown street numbers 
in Chicago, 5 Wabash Ave. is now 222 N. Wabash 
Ave. Please correct your mailing list accordingly, 
as delivery of mail matter addressed to THE CANNER 
is delayed unless the new number is used. 


The great success of Burnham & Morrill’s flaked 
fish shows what it is possible to do for canned 
goods with advertising as the medium for promot- 
ing the popularity of this class of manufactured 
Flaked fish has become a firmly established 
article. So successful has Burnham & Morrill’s ad- 
vertising been that it has reduced the consumption 
of dried fish, especially for making fish balls. It 
has taken a large amount of publicity to do it, but 
that the packers are reported behind on their orders, 
indicates the effectiveness of this publicity. Flaked 
fish must, we understand, be made of cod or had- 
dock, and not of hake or cusk. The Burnham & 
Morrill Co. are said to use none but freshly caught 
fish. The product has in a short time become one 
of the greatest sellers known to the trade. 

‘2s 


The California “Fruit Grower” has compiled a 
statement of the pack for 1910, which shows a total 
pack of 6,259,194 cases, against 4,289,721 cases for 
1909 and 6,236,548 for 1908. First hands in Cali- 
fornia canned fruits and vegetables have been carry- 
ing but small supplies comparatively for some time 
past, and it may accordingly be seen that the pur- 
chases made last fall out of California canned fruit 
and vegetable stocks must have been enormous. 
While the total in 1910 shows a record pack, exceed- 
ing slightly the pack of 1908, the increase is in vege- 
tables. The pack of fruits in 1910 was smaller than 
that of 1908 by over 700,000 cases. This difference, 
and a little more, was, however, made up in vege- 
tables, in each item of which the pack of 1910 was 
in excess of that in 1908, asparagus and tomatoes 
in particular. The asparagus pack of 1910 was even 
larger than the high estimates made by some after 
packing was over last spring. Many operators then 
figured the pack to have been about 550,000 to 600,- 
000 cases, whereas this turned out in excess of 617,- 


000 cases. 














BARGAINS 


NEW AND; 
REBUILT 


A. K. ROBINS & COQ., 


CANNING MACHINERY 


Write for Stock List 


Baltimore, Md. 


AYARS CAPPERS 
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DIRECTORS: FACTORIES: 
T. G. CRANWELL, Pres’t 
A. W. NORTON, Vice-Pres't CHICAGO 
F. P. ASSMANN, Sec.& Treas. SYRACUSE 
J. C. TALIAFERRO BALTIMORE 
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WAY 
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TO THE TRADE: 








Gentlemen: 

The “C” in the bottom of each “CONTINENTAL” Can is our trade mark. You will 
always find it there. It makes our Can easily distinguished from all others—quite a con- 
venience to the packer who may this season use some other make of Can in conjunction with 
ours. Another season we hope and believe you will want to use only the Continental Can. 

That “C” also stands for CLEANLINESS. Have vou noticed how clean our Cans are? 
Cut off one end and hold the Can up to the sunlight and then do the same with any other 
make of Can vou have in stock-—the difference will surprise you. By our process—entirely 
outside soldering—all dirt or discoloration is prevented. 

That “C” we propose to make stand also for CONFIDENCE—the kind our friends 
had in us last winter, when they gave us their orders before we had a building erected, 
much less our machinery installed—the kind of CONFIDENCE we intend to merit right 
along. 

That “C” we intend to also stand for the CONSIDERATION due our friends and the 
CAPACITY we have for giving them the best Cans made anywhere. 

Modesty prevents our enlarging upon the other good things this “C” stands for, but 
don’t you think these reasons sufficient to let it also spell CUSTOMER in your case? 

If you have not sent us an order—why not do so? ‘We will be glad to forward you a 
sample. It will appeal to you strongly if you like a good, strong, clean Can, made of first- 
class materials, with the highest grade of workmanship. 


Please address either Chicago or Syracuse, as you prefer. 


Yours very truly, 


CONTINENTAL CAN COMPANY, 
THOS. G. CRANWELL, President. 


The above advertisement was used in 1905—six years ago. It is certainly very gratifying to know that our 
Cc” has stood, and still stands, for all we claimed for it then. Our growth, in the best and highest sense of the 
word, demonstrates this. We thank you sincerely for your share in our development. 









































Rather than by what we may tell you. 





THE UNITED STATES PRINTING COMPANY 


MAKERS OF 


‘Labels that Sell Goods” 





75 Beech St., Norwood 67 N. 3rd ~ Brooklyn 
CINCINNATI. OHIO NEW YORK CITY 
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PERSONALITY 


A label that possesses selling qualities 





is more than a product of paper, ink and 


machinery -- just as a successful sales- 





man is more than a mere product of 


flesh and bones. 


It is the product of raw material plus 


the ability to “sell goods.” 
Expressed in one word — Personality. 


There is a distinctiveness about our 








labels — Personality. 





The United States Printing Company 


MAKERS OF 


“LABELS THAT SELL GOODS” 


FOLDING BOXES-—POSTERS-—-BOOKLETS 
ADVERTISING CARDS AND WINDOW DISPLAYS 


75 Beech St., Norwood 67 N.3rd St., Brooklyn 
CINCINNATI, OHIO NEW YORK CITY 
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Britains Importing 


OR THE FIRST time in years, reports show 

a shrinkage in importations of Italian canned 
tomatoes into the United Kingdom. The 
eriod covered by the report under consid- 
eration is the first quarter of the present year, dur- 
hich the United Kingdom imported only 92,067 
cases of Italian canned tomatoes, against importa- 
tions amounting to the large total of 117,467 cases 
during the first quarter of the preceding year, a de- 
ease of 25,400 cases, or approximately 20 per cent. 
The reason is not apparent, yet the falling off 
must be due to some condition local to the British 
market, else to the existence of an unusual situation 
as regards prices or supplies in Italy. It can hardly 
have been caused by a change in British preferences, 


ing W 


cr 


Fewer Tomatoes 


nor yet a decline in the already moderate popularity 
of canned tomatoes with British consumers ; though 
we note in this connection that imports of American 
and French canned tomatoes likewise fell off during 
the initial quarter of 1911. The United Kingdom’s 
imports of French tomatoes during the period men- 
tioned were but 2,070 cases, against 5,562 in the 
first quarter of last year, and of tomatoes canned 
in the United States and Canada only 250 cases 
were taken in this year’s first quarter, against 5,094 
in the corresponding quarter last year. 

Higher prices prevailing no doubt account for 
the almost complete stoppage of demand for Amer- 
ican goods. 


“Strangely Powerful” Influence of the Canners 


with wonderment at what canned food pack- 
ers have been able to accomplish in legisla- 
tive matters affecting their business. Its 
wonderment was expressed recently in an editorial 
headed “The Canners’ Influence,” reading as fol- 


T* TOLEDO, OHIO, “BLADE” is struck 


OWS: 
The canneries, so far as we have ever heard, have not been 
charged with connection with any trust. They are widely scat- 
tered and represent unrelated investment. Yet for some reason 
they have been able to affect legislation and the courts in 
strange and divers ways. 

The state of New York has a law which fixes the number 
of hours which individuals may work in factories. But the 
eanneries were able to prove to the judiciary that they were 
not factories at all and women employes therein have been 
worked as long as fifteen hours, though the legislation dis- 
tinctly declared that ten hours should be the maximum work- 
ing day for women. 

Michigan recently enacted a law affecting hours of labor, but 
expressly exempted all industryy ‘‘engaged in preserving per- 
ishable goods in fruit and vegetable canning establishments. ’’ 
This virtually amounted to a declaration on the part cf. the 
lawmakers that they considered the protection of fruit and 
vegetables of more consequence to the state and humanity than 


We swing back te the original bewilderment as to where the 
cannery people gained their tremendous influence over legis- 
lation and the interpretation of the law. For an industry 
which betrays no trust or combination of interests connections 
it is strangely powerful. ' 

Why should the esteemed “Blade” be bewildered 
by what is merely common sense? Canners have 
been able to persuade legislators in some States to 
exempt industry “engaged in preserving perishable 
goods in fruit and vegetable canning factories,” 
simply because it was right to make such excep- 
tion, and, furthermore, because employment in can- 
ning factories during a few weeks in the summer 
and early fall does not injure the health of women 
or children. The charge that it does is bosh. A 
canning factory is not to be compared with an or- 
dinary manufacturing establishment, and it is no 
more just to assert that employment in a cannery 
during the brief portion of the year such plants are 
operated injures the health of minors than it would 
be to say that the farmer who permits his children 
to work in the fields in summer is damaging them 
physically. 


the protection of the health of women and children. It is a d fee : 
vicious principle. The exemption is just, if your gaze be unclouded. 
Deserves a Medal 


Walter A. Tierney, of the J. B. Inderrieden Co., 

has discovered a restaurant man who appre- 

ciates canned foods. This man advertises “Un- 
usual Cooking,” and speaks right out in his ads, saying 
that he uses canned goods in the dishes he serves his 
patrons. 

A sample ad. sent THE CANNER by Mr. Tierney 
says in large black type: “Our Canned Corn, Peas, 
Tomatoes, Asparagus, Etc., Are of the Highest 
Quality.” 

Did you ever before hear of a restauranteur ad- 


| GOOD St. Paul friend of the canning industry, 


vertising in this manner? We never did, nor did 
Mr. Tierney, who writes: 

“T think this party deserves a medal for publicity 
given canned goods. This is the first restaurant 
advertisement the writer has ever seen, calling at- 
tention to the canned goods served. I hope others 
will follow in his footsteps.” 

We deem it proper to publish the name of this 
friend of canned goods. He is Angus J. Campbell, 
and his restaurant is called “The Liberty.” Its lo- 
cation is 143 East 7th St., St. Paul. _He deserves 
the patronage of canners. 
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SIBLEY WAREHOUSE & STORAGE CO. 


Telephone, Central 790 and 791 


We solicit your STORAGE. Our Warehouses are in the center of the Jobbing District. Rail and Water connections, no switch- 
Our ‘Warehouse Receipts are Accepted by All Bankers. 


ing charges. Rate of insurance, 42 cents. 


$25 North Clark Street, 
CHICAGO, ILL. 




















THE CANNER AND DRIED FRUIT PACKER. 




















Canners’ 





Clearin 8 
Views of ‘“‘Canner’’ Readers on Various Matters of Trade Interest. You are Invited to Send Us Your Ide 
for Publication in this Department as 


House 














Modern Pea-Packing Methods—Improvements in Sanitary 
Methods Absorb Attention—Progressive Packers Use 
Metal Conveyors—Pure Water Freely Used— 
Improved Blanching Methods Also in Meas- 
uring and Filling Devices Tending to 
Crush or Break Peas— 

End Not Yet. 


Chicago, April 20, 1911. 
Epiror CANNER: The packing of peas has for some years 
led all other lines of canning in the extent to which auto- 
matie machinery is employed in the various steps of the proc- 
esses from raw material to finished product, and it has seemed 
that little remained to demand in way of apparatus. Ther« 


has, however, been 2 growing insistence that the handling of 
peas covld not be surrounded with too much care and that 
nice discrimination in matters of details in mechanism em- 


ployed is warranted. The careful canner wants more and more 
to know—not simply do certain machines get through the work 
but how .do they do the work, and what are the comparative 


results. Improvements in sanitary methods also now absorb 
a lot of attention. Nothing is disregarded by the leading pea 


packers which promises betterment, and there have been some 
marked advances in the matter of sanitary methods. Clean 
containers are demanded, and cans, immediately before being 
used, are now thoroughly washed and sterilized with live steam 
by means of an automatic machine. While some years ago any 
old hard-to-lean canvas belt or wooden chute was considered 
good enough to carry peas, now, following the example set by 
Wisconsin, all progressive canners are putting in sanitary 
metal conveyors, consisting of galvanized conveyor buckets or 
overlapping pocket-traveling bottom galvanized conveyors. 
These are employed for cvery carrying requirement from the 
time the peas fall from the viner until they reach the fillers. 
and present excellent opportunity for spraying and washing 
the peas frequently en route. The change from the old-time 
dirty, dross-and-slime-encrusted eanvas belts and pails needs 
only to be seen to be fully appreciated. 

Time was when water was more or less of a luxury around 
a cannery; now the idea is to get the peas under treatment 
of pure changing water as quickly as possible, and to use 
water freely in preference as far as possible to all other means 
of cleaning and freeing the peas from dirt, trash and foreign 
substances such as thistle buds. In the best equipped factorics 
the peas go from the viners by metal conveyor directly to a 
bath machine (water constantly changing), which serves the 
triple purpose of washing, floating out all dross, and removing 
thistle buds and foreign substances. 

Another modern provision, apparently simple, yet showing 
marked results, is in the matter of blanching. The old style 
single scalding tank of water into which dirty pails were ciippea 
or through which such pails traveled has been displaced by ma- 
chines in which the peas are treated in three successive baths 
of water at varying temperatures, with provision for constantly 
changing water and forwarding of the peas to cleaner water 
in each compartment. 


It was customary formerly to lay at the door of the viners 








SS. 
and variations in blanching all the troubles of cloudy 
but with the introduction of the water ‘‘ floating off?’ 
to remove splits, ete., and the insurance ‘] 
when peas emerge from the blanching closer scrutiny Pape 

to the action of measuring and filling mechanisms that La 
tend to jam, crush or break the peas before they 20 inte fhe 
cans. 


peas, 
method 
of clean condition 


This has led to improvements in measuring devices and ma 
chines which show unmistakable evidence cf grinding or cutting 
effect on the peas while the measured quantity is being cut of 
for each can are giving place to mechanism in which nice pro- 
vision is made for avoidance of such damage to the peas 

All along the line careful scrutiny of methods, mechanisin 
and results is the watchword of the modern pea packer, and the 
end is not yet, although, as conducted now in the best equipped 
factories, the packing of peas stands unequaled by any line of 
eanning in point ef cleanliness and care, and the extent to 
which opportunity for contamination of the product: is reduced 
through the employment of automatic, quick acting, intereon- 
munieating machinery. Yours truly, DANIEL G. TRENCH 
California Fruit Crops Injured—Walter A. Frost, of Chi- 

cago, Writes THE CANNER Concerning Extent of 
Damage to Coast Fruits—Doesn’t Look 
for Low Prices. 


San Francisco, April 19, 1911, 

Epiror CANNER: Up to a week ago thete was every promise 
of a large fruit crop in the state of California, with the ex- 
ception of apricots and pears, and these were both light. The 
blight seems to have hit the pears on the Sacramento river, 
On last Wednesdzy and Thursday there was a cold wind blow- 
ing over the state and heavy frost, which in some districts 
amounted to a freeze, and damaged to more or less extent 
every section north of the Tehetchepee mountains.. The dam- 
age is partienlarly severe in the San Joaquin valley. 

Conservative estimates place the damage to Thompson seedless 
and Sultanas at 60 to 65 per cent, and Muscats at 30 to 50 
per cent. As the Thompsons and Sultanas do not produce a 
second crop, this damage is very serious. The Museats will 
put out new shoots and produce a second crop, but this is al- 
ways of an inferior quality, and there is danger from rains 
before the raisins are dried. 

Peaches are hurt to some extent, but it is impossible to teil 
just how much at the present time. In Santa Clara valley the 
apricots in the lowland were seriously injured. ~ Peaches and 
prunes apparently escaped, but here again it is too early to 
accurately estimate. The Sonoma section seems to have es- 
eaped. Vacaville and Wintérs apparently have suffered very 
little, while in the Napa district the damage to apricots and 
peaches is considerable, and good judges also claim that prunes 
are damaged. 

North of Sacramento reports are very conflicting and the 
best estimates that I can get are that the fruits along the 
creeks and in the low places were injured, while those on the 
higher land escaped. It would be folly to attempt to estimate 
as to the outcome of the crops other than to say that prunes 
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Merchandise Broker 
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0. E. McMEANS, CHAS. A. TRIPP, 
Am. Soc. M. E. Am. Inst. EB. B. 


McMeans & Tripp 


ENGINEERS 
MECHANICAL :: ELECTRICAL 


Design and Superintendence of Construction of 


COMPLETE CANNING PLANTS 


BUILDINGS, POWER PLANTS, 
POWER TRANSMISSION. ELECTRIC LIGHTING 
CONVEYING SYSTEMS, SPECIAL MACHINES 
INDIANAPOLIS 


710 Majestic Building 
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Elevating, Conveying and Power Transmission 
Machinery for Canning Plants 


Caldwell’s Helicoid Con- 
veyor, a perfect spiral 
with continuous flight, no laps or rivets. Furnished black steel or 
galvanized. 








Standard Link-Belt Conveyor 


Conveyors—Link Belt Conveyors, Spiral Conveyors, Pan .Conveyors, Cable 
Conveyors. 

Elevators—Belt and Bucket Elevators with either link belting or flat belt; Package 
Elevators; Elevator Buckets of all kinds. 

Power Transmission Machinery—Shafting, Pulleys and Bearings; Machine 
Moulded Gears—largest list of patterns in existence; Machinery for Rope 
Drive, using wire or Manilla rope. 

Our equipment for supplying machinery in our line comprises the most extensive 

pattern list and the widest range of manufacturing facilitiesof any concern in the line. 





Catalog No. 34 will be sent, express charges prepaid, to anyone interested in our line of machinery. 


H. W. CALDWELL & SON CO., Western Ave., 17th-18th Sts., Chicago 


Eastern Sales and Engineering Office—Fulton Building, 50 Church Street, New York 




















Morral Brothers “utters « 


The Morral Green Corn Husking 
Machine. 


The Morral Corn Silk Brushing 
Machine. 


The Morral Single Cut Corn Cutter. 
The Morral Double Cut Corn Cutter. 
The Morral Corn Cooker-Filler. 

The Morral Can Wiping Machine. 
The Morral Labeling Machine. 


Also dealers in canning machinery, and 
furnish complete lines of corn canning machinery. 


If you are in the market for canning machin- 
ry it will pay you to write us and get our terms 
and prices before you buy. Address 


Morral Bros. Morral, Ohio 


Circleville, Ohio, Sept. 20, 1910. 





TESTIMONIALS Morral Bros., Mocral. ag os , sale 
Gentlemen—We now have given your green corn husker 
Morral Bros., Morral, Ohio ee Sowa, Sept. 12, 1939. a thorough trial, ay say 4 need Fp rapidly and 
D Sirs— 4 ‘ clean without waste. ve are now husking ears Evergreen 
ueian te tae — machine you ‘sent us on trial a few days corn per minute. Also have husked same amount of Country 
remit ete toe at oe and we shall be pleased to Gentleman with equal success. We want you to figure on 
Vers Svan appointed. equipping our factories for the season 1911 with your huskers. 

FY - SEMAY, FOUTS; Yours respectfully, 
. E. Sears & Co., 


MERRELL CANNING Co., Co 
A. R. Merrell, Treas. Per H. M. Crites. 
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and peaches look well, and probably will produce a fair crop. 
I do not look, however, for low prices, as we are going into 
practically a bare market, especially so far as prunes and 
raisins are concerned. Yours very truly, 
Water A. Frost. 


Pulp Question Plain to This Packer—Hardly Looks Prof- 
itable to Go Through Process of Sorting for Small 
Aamount of Pulp Remaining—Trimming Won’t 
Pay for Extra Amount of Work. 

—_—_—_—_——_, April 22, 1911. 

Epiror CANNER: On the question of tomato pulp, if Messrs. 
Barnard and Bitting are ‘‘authorities of last resort,’’ the 
question is simple. Both these gentlemen at Indianapolis in- 
sisted that skin pulp or whole tomato pulp must be ‘‘ free 
from all rotten matter’’—no two ways about it, and Dr. Bit- 
ting remarked to the writer that skin pulp better be cut out 
altogether. 

Ordinary skin pulp is no more nor less than refuse matter; 
at least 75 per cent of it is objectionable matter cut out from 
the tomatoes so they will be passable for canning. The skin 
in itself as scalded contains very little, if any, pulp matter, 
and the balance comes from meat around the core and in green 
trimmings and rotten parts, the latter probably furnishing the 
largest proportion of bulk for pulp. 

It hardly looks profitable to go through the process of sort- 
ing and washing for the small amount of pulp remaining. 

To the writer the declarations of Messrs. Barnard and Bit- 
ting were plain and unmistakable, ‘‘absolutely no decayed 
matter.’’ If the canner can trim his tomatoes that closely, 
well and good, but the remaining product is so small that it 
will not pay for the extra work. Somewhat like Shylock’s 
pound of flesh, but like the ultimate decision, ‘‘not a drop of 
blood.’’ Very truly, DACANCO. 


TOMATOES IN DEMAND. 

C. W. Baker & Sons, Aberdeen, Md., report: “We 
are having quite an active demand for spot toma- 
toes and orders are coming from all sections of the 
country. There is a fair demand for future tomatoes 
for well known brands.” 





AMERICAN SPECIALTY MANUFACTURERS’ ASSOCIATION 
ISSUES CIRCULAR APPEALING TO JOBBERs, 


Acting Secretary George Brent of the America 
Specialty Manufacturers’ Association has mailed 
circulars to members of that organization, with in 
structions to distribute them among the jobbing 
trade. They contain the following appeal for the 
codperation of the jobbers: 


‘Every specialty order is guaranteed bona fide upon whici 
: i gape eh 
stamp appears. The retail grocer in signing the same kno 
that he must accept delivery in the exaci terms of order This 
stamp means that your full profit is guaranteed on all orders 
which you accept that later may prove non-genuine a 
vided you have signed the agreement of the'American Specinlty 
Manufacturers’ Association. By this you agree to fill all such 
orders without resubmitting same to the retailer for confirma. 
tion, and which you further agree to promptly return if fle- 
clined, together with your reason for so doing. | 

**Tt is respectfully urged that you impress upon your order 
department and salesmen the full meaning of this stamp and 
its value to you on account of the guaranteed profitable busi- 
ness covered by specialty orders upon which it appears, or 
orders taken by members of the association, who, as individuals 
are obligated just the same whether or not the association 
stamp appears on their orders.’’ 

It is freely admitted among jobbers on the West Side that 
since the specialty association has been organized many of the 
abuses that had existed in the trade in connection with spe- 
cialty business have been eliminated. ‘‘Formerly,’’ said one 
wholesale grocer, ‘‘from 25 per cent to 30 per cent of specialty 
orders used to he refused by retailers for some trivial rea- 
son or other. Very often it was the fault of a dishonest sales- 
man. Since the organization has been in the field educating 
the manufacturer, the jobber, the salesman and retailer, the 
percentage of unfilled orders has been reduced to a minimum. 
Now it is rare that an order, bearing the seal of the associa- 
tion, is not genuine.’’ 


The circular also points out to the jobbers the 
value of the association stamp. 











Schmidt Green Pea Harvester has come. 


Among the special features of the Schmidt Green Pea Har-, 
vester is the Cutting Bar, which is provided with a special pea: 
guard. It is independent of the platform and cuts close to the 
ground like a mower. 

Another feature exclusive to the Schmidt, and patented in the 
United States and Canada, is the arrangement of the 
forks, which are so placed that they will pick up vines 
from 12 to 14 inches in front of the Cutter Bar and de- 
liver them on the platform, whence the rake will dis- 
charge them in gavels or bunches. 


In design the Schmidt Green Pea Harvester is 
simple, symmetrical and compact. It is so con- 
structed that both horses and every part of the 
machine are under full control of the operator 
from his seat. 

This harvester has demonstrated 
upon numerous occasions its en- 
tire ability to handle all kinds of 
peas under both favorable and un- 
favorable cond tions. 

The Schmidt Green Pea Har- 
vester is honestly built from se- 
lected materials by skilled me- 
chanics. Time and time again has 
it beer put to the most severe tests 
and never yet has it been found 
lacking. It is adequately able to 
stand the heaviest work which 
may be put upon it. 

We would appreciate it if you 
would give your careful consider- 
ation to what the value of this 
machine would be to you. 

If you will write us, we will be 
glad to furnish you with such ad- 
ditional information as you may 
require. Don’t put it off—write us 
today for prices and full details, 


c 





The Schmidt Green Pea Harvester 


Repeated triumphs in the pea fields—that is the test through which the - 


In every pea-growing section of the country, the Schmidt Green Pea Har- 
vester is a familiar name—a name spoken and heard with utmost satisfaction. 

The secret of this lies in the machine itself, in its construction and design, 
its exact fitness for its purpose, the quality of its material and workmanship. 


F. W. SCHMIDT PEA HARVESTER CO. 





















New Kolstein, Wis. 


























THE CANNER AND DRIED FRUIT PACKER. 








Export & Domestic Can Co. 


604-628 West 43rd Street 
NEW YORK 






DIRECTORS: 


FRED. M ASSMANN, Prest. 

H. N. NORTON , Viece-Prest. & Treas. 
FRANK J. CURRIE, Secy. & Asst. Treas 
F.\P. ASSMANN. 

F. A. ASSMANN, Jr 





Manufacturers of Pulp Tomato Cans from Extra Coated or 
Regular Tinplate. Sanitary Enameled Inside or Plain Tin. 


Also Manufacturers of the E & D Air Tight 
Bottle Cap, under the Max Ams Patents. 


PRICES AND SAMPLES ON APPLICATION 























tandard 


Sits ny 


Formerly made by 
The Marlou Chemical Works, Jersey City 





Reg. U.S. Pat. Office 


EUREKA SOLDERING FLUX and STANDARD. SOLDERING FLUX 
Stand For 


PURITY and UNIFORMITY 


Manufactured only by 


THE GRASSELLI CHEMICAL COMPANY 


Main Office THE ARCADE, CLEVELAND, 0. 


Stocks Carried at the Following Branches and Agencies: 


New York—60 Wall St. St. Paul, Minn.—172 and 174 E. Fifth St. Baltimore, Md.—S. 0. Randall’s Son, 
Cincinnati, 0. lpunrt ‘aad Vhistestem Ste. St. Leute, M¢.~r118 Ferry St. San Francoce Gate-C. W. Pik 
— an an rancisco, Cal.— * 
Birmingha am, Ala.—825 Woodward Bldg. New Orleans, La.—Godchaux Bldg. 808 Postal Telegraph Bld sal 
» Mich. —Atwater & Randolph Sts. Milwaukee, Wis.—Canal and 16th Sts. Boston, Mass.—655 Summer xt. 
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Pure Food Progress 
Rulings, Court Decisions, and Latest News and Views of Federal and State Food Departments 








Pass Box Labeling Bill. 

The Illinois State Senate has passed the Perkins 
Bill amending the pure food law so as to require 
box labels to be printed in plain English and to 
give the net weight and analysis of contents. 

Federal Food Officials to Hold Hearing on Mince Meat. 

Dr. Harvey W. Wiley, Chief of the Federal Bu- 
reau of Chemistry, has issued the following notice 
to those interested in mince meat: 

The Board of Food and Drug Inspection will hold a general 
hearing on the subject of ‘‘ Mince Meat,’’ in the board room, 
situated in the Bureau of Chemistry, 216 Thirteenth street, 
Southwest, Washington, D. C., on Thursday, May 18, 1911, at 
10 a.m. The diseussion at this hearing will be confined to the 
question as to what are the proper and normal ingredients 
of mince meat and the board will be pleased to receive infor- 
mation from manufacturers and consumers as to their under- 
standing as to what should be the constituents of ‘‘mince 
meat’’ in order to bear this name, the proportions of these 
constituents, and all information germane to this general topic. 

New Federal Net Weight Bill. 

Representative Stevens has introduced in Con- 
gress a new net weight bill, which has been referred 
to the Committee on Interstate and Foreign Com- 
merce. The bill is as follows: 

“That section eight of an act entitled “An act 
for preventing the manufacture, sale or transporta- 
tion of adulterated or misbranded or poisonous or 
deleterious foods, drugs, medicines and liquors, and 
for regulating traffic therein, and for other pur- 
poses,’ approved June 30, 1906, be, and the same is 
hereby, amended by striking out the words ‘Third. 
If in package form and the contents are stated in 
terms of weight or measure, they are not plainly 
and correctly stated on the outside of the package,’ 
and inserting in lieu thereof the following: 

‘¢ «Third. If in package form, the quantity of the contents 
be not plainly and conspicuously marked on the outside of the 
package: in terms of weight, measure, or numerical count: 
Provided, however, That reasonable variations shall be per- 
mitted; and tolerances shall be established by rules and, regu- 
lations made in accordance with the provisions of this act.’ 

‘‘See. 2. That this act shall take effect and be in force 
from and after its passage: Provided, however, That no 
penalty of fine, imprisonment, or confiscation shall be enforced 
for any violation of its provisions as to domestic products 
prepared or foreign products imported prior to eighteen months 
after its passage.’’ ‘ 

Trade Aroused Over Salus (Pennsylvania) Weights and 
Measures Bill. 

Reports indicate that the grocery trade of Penn- 
sylvania as well as food manufacturers are consid- 
erably exercised over the Salus bill pending in the 
Pennsylvania Legislature, requiring all products 
sold by weight or measure to be sold by standard 
weight and measure, and also requiring such goods 


to bear statement of the weight and measure on th 
label. The text of the Salus bill, which has passed 
the Pennsylvania Senate and is now before th 
House, is as follows: . 

Section 1. Be it enacted by the Senate and House of Re 
resentatives of the Commonwealth of Pennsylvania, in Ge . 
Assembly met, and it is hereby enacted by the authority aan 
same, that all articles of commerce shall be sold aceordi < 
the lawful standards of weight and measure. mg 

Sec. 2. If any person shall sell any article of commerce of 
any kind contrary to the provisions of Section 1 of this act, “ 
in any quantity, for a stipulated price per weight or ménsese * 
in any manner of measurement customary in sale of ak 
articles of commerce as aforesaid, and who shall fail to . ive 
to any such person or persons to whom tlhe said artiee of 
commerce shall be sold the full weight or measurement to 
which they are entitled, exclusive of any paper box, bag or 
other receptacle in which the same shall be wrapped, delivered 
or packed, the person who shall fail to give to such person or 
persons to whom said articles of commerce shall be gold the 
full weight or measurement to which they or either or any 
of them shal! be entitled, or who shall sell the said articles 
goods or merchandise contrary to the manner prescribed in 
Section 1 of this act shall be guilty of a misdemeanor, and 
upon conviction thereof shall be sentenced to a fine of not more 
than $5,000 or an imprisonment in jail of the proper county 
not exceeding six months, or both, at the discretion of the 
court. 

Sec. 3. The contents, weight and measurement of all articles 
of commerce shall be marked in a visible and legible manner 
on the outside of each and every article of commerce sold or 
kept in stock; provided, however, that the marking shall not 
apply to articles sold in bulk, as in contra-distinction to 
articles sold in boxes, cans, sacks, packages, bundles, glasses, 
jars, buckets and all other receptacles. 

See. 4. This act shall go into force and effect on the first 
day of January, Anno Domini, 1912. 


BALTIMORE CANNED GOODS EXCHANGE HOLDS 
MEETING—NEW OFFICERS ELECTED. 

At the regular monthly meeting of the Baltimore 
Canned Goods Exchange, officers were elected as 
follows: President, Albert T. Myer; Vice-Presi- 
dent, F. A. Torsch; Secretary, W. F. Assau, re- 
elected; Treasurer, L. Langrall, reélected. 

The members of the Baltimore Canned Goods 
Exchange voted to have the Committee on Claims 
take up the recent ruling of the Health Department 
of New York City, which forbids any wholesale 
grocer to return swells and leakers, but compels 
the reporting of swells and leakers to the Board of 
Health, which body will condemn same and receipt 
to the grocer for the quantity of goods condemned. 
Grocers are instructed not to return such goods to 
the packers. 

The Committee on Claims will investigate this 
ruling and report to the Exchange at the next 
monthly meeting. 





CANNER Want Ads get good positions for good 
processors. 

















Write for 
Circular to 








GOOSEBERRY HULLER 


DOES WORK OF ONE HUNDRED HANDS AND DOES IT BETTER 
WM. URSCHEL, 58 S. Napoleon St. Valparaiso, Ind. 
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Why Not—Right Now sieve mene» MACHINE PICK 


your peas? You must admit 
that it means “better work, a 
better pack and money added 
to your profits. 

Your labor gets careless, the 
machine does not. 





Your labor skips, the ma- 
chine does not. 


Your labor draws a pay 
envelope, the machine does 
not. 

Everything to be gained— 
Nothing to be lost. 


Order It Now 








Invincible Grain Cleaner Co. 
SILVER CREEK, N. Y. 














The 20th Century Gas Machine is thorough- 
ly automatic, does not require adjust- 
ment, delivers the same uniform quality of gas 
under the same pressure at all times, regardless of 
the extent to which the gas consumption may vary. 
X Machine will utilize the heaviest, and, conse- 
quently, cheapest Naphtha, which is capable of 
volatilization in a vaporizing Gas Machine. The 
gasoline is not elevated and fed to the Converter 
by gravity, consequently, our Converter never 
floods. It is impossible for Naphtha or 
Gasoline to enter the Converter of the 
20th Century Gas Machine unless air goes 
with it, and in exact ratio to it, consequently, 
the gas is bound to be of one quality. We carry 
the gas very thin, make a small but intensely hot 
fire. Itis applied direct to the capping steels, and 
comes in contact with no other surfaces. 

There is no tinkering with this Machine, 
when once instaled and adjusted to produce the 
desired quality 

of gas, no fur- 

ther adjustment ¥Y 
is necessary. LU 
There is not a “a 6 
single dissatisfied 
user of the 20th 
Century. Why not 
let us ship you a 
Machine on ap- 
proval, you being 
privileged to re- 
turm@it to us at the 
termination of a 
trial period, if not 
satisfied with its 
performances? 


20TH CENTURY GAS MACHINE 


The C. M. Kemp Mfg. Co. 


Baltimore, Md. 
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Canning Factory Notes 


Changes in Factory Ownership, New Plants Planned, Incorporations, Fires, Company Meetings, Etc 








According to word from Gloster, Miss., a can- 
ning plant for that place is practically assured. 

Work has begun on the new canning factory at 
Oconto Falls, Wis. We understand that it will be 
operated on corn only this season. 

The Licking River Canning Co. has erected a 
plant at Licking, near Carlisle, Ky., and is install- 
ing machinery for packing tomatoes. 

The De Pere Canning Co., De Pere, Wis., has 
been incorporated with $20,000 capital stock by 
Noah Saemann, Jesse C. Saemann and Oscar 
Schmahl. 

We understand that about 350 acres of peas and 
25 acres of string beans have been contracted for 
the Wolcott, N. Y., canning factory this season, in 
addition to a large quantity of strawberries. 

It is reported from California that Libby, Mc- 
Neill & Libby have let he contract for a new can- 
ning plant at Selma, Cal. The buildings, it is ex- 
pected, will be completed by about June Ist. 


At the annual meeting of the Elgin, Ia., Canning 
Co., the old officers were reélected as follows: Ben 
Schori, President; Chris Miller, Vice-President; C. 
F. Becker, treasurer; Miss P. M. Weaver, Secre- 
tary; R. O. Woodard, manager. 

It is reported that R. L. Coffman will be in charge 
of the American Preserving & Syrup Co.’s new can- 
ning plant at Big Sandy, Tenn. The American 
Preserving & Syrup Co. is a Nashville concern. The 
plant will be operated on vegetables and fruits, 

THe CANNER was in error in stating in the issue 
of April 6th that C. B. Silver had purchased the 
Silver & Liddell canning factory at Liberty Grove, 
Md. The purchaser of this plant was Mr. George 
J. Liddell, who will operate same during the com- 
ing season. 

The Stratford Packing Co., Sttatford, Va., has 
been incorporated with $3,000 capital stock. The 
officers are R. H. Stuart, President; C. H. Sanford, 
Jr., Vice-President, and C. H. Sanford, Sr., Secre- 
tary and Treasurer. All of these gentlemen are of 
Stratford, Va. 

A report from Rogue River says that “The Rogue 
River Valley Canning Co., which owns the vinegar 
works southwest of town, is getting ready for a big 
season of work. L. F. Lozier, manager of the fac- 
tory, states that the. output would average 10,000 
cans of fruit per day.” 

A report under recent’ date from Americus, Ga., 
stated: “Representatiyes of the largest canning 
company in New York state are in Americus today 
selecting location for the most extensive canning 
factory in Georgia. One hundred thousand dollars 


will be expended in buildings, machinery and equip. 
ment. The extensive plant will be located at 0 
of the largest peach orchards near Americus = 
will not only can peaches but other fruits and ye 
tables.” ge 

A report from Hampton, Ia., says that the man- 
agement of the Hampton-Kelley Canning Co. at 
that place is making arrangements to enlarge’ the 
buildings and increase the mechanical equipment to 
take care of the season’s corn pack. Another line of 
machinery, it is stated, will be added. 

A report under recent date from Edgefield, S, ¢ 
said: “Pledges to the amount of $6,000 have been 
subscribed to establish a cannery at this place. The 
cannery was promoted by a representative of a Chi- 
cago firm that deals in canning supplies, and the 
company proposes to put in the cannery at a cost 
of $5,100.” 

A report from Rice Lake, Wis., says: “The dis- 
trict near this city has gone into the production of 
seed peas heavily, and 1,500 acres are now being 
prepared for that product. The production of seed 
peas will be carried out in connection with the pea 
canning industry, wherein hundreds of farmers will 
take part.” 

The Fenton Canning Co.’s new plant at Montrose, 
Mich., is well under way and will be completed 
about June Ist. This concern’s principal output at 
that location will consist of strawberries, red rasp- 
berries (Cuthberts) and tomatoes. They will use 
the Sanitary can for their entire pack and will equip 
their plant with the latest machinery. 

Freeman Sardou, of Topeka, Kas., has closed con- 
tracts for about 200 acres of farm products for can- 
ning purposes, a large part of the contracts being 
for tomatoes. He has also contracted for consid- 
erable acreage of spinach, string beans and pump- 
kin. He expects to sell the crop of his big cherry 
orchard this season without canning it. 

The Spokane, Wash., “Herald” says: “The es- 
tablishment of a huge canning factory in the vi- 
cinity of this city is a project which, although it has 
the fervent backing of many members of the Cham- 
ber of Commerce, and has behind it much capital, is 
nevertheless beset with many difficulties, not the 
least of which is the financial.” 

The Gibson Canning Co., Gibson City, Ill, are 
making some important improvements at their pres- 
ent plant there. The brick smoke stack has beem 
torn down and one 125 feet high will be built at 
once to take its place. Various changes are being 
made in the canning equipment which will put the 


plant on a better basis than ever for the season's 


work. 


az 








| MICHIGAN 
IBEANS 


SAGINAW MILLING CO. - Saginaw, Mich, 


C. H. P. Pea Beans and Red Kidney Beans 


We also have a limited supply of culls and off grade pea beans to offer 


ASK FOR SAMPLES AND PRICES 


re 
2 2 
# 
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— ees eh 


1GHO, Prest.& Supt. 


5S, Vice Prest.& Asst. Supt. 


, TWOHL,Secretary. 
ROLLAND, Treasurer. 











-PERFECT LABELS 
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DELIVERED = ~*~ 








when you WANT them. 
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THE CALVERT 
LITHOGRAPHING CO. 
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CALVERT | ITHOGRAPHING (10 
‘The Model Shop 
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WELLER-Made Conveying 
Systems for Canning Plants, 
| to Handle: 


— —Green Corn — —Husks 
— —Cobs — —(Cut Corn 
— — Tomatoes _ .——Peas 

— —Beans, etc. 


Ask for Particulars of the WELLER - Made Controllable 
Worm Gear Wagon Dump 


Weller Mfg. Co., Chicago 


























KRAUT MANUFACTURERS 


























GET READY FOR MAKING KRAUT! 


a 

ATTENTION! | | This Should Appeal To You! 

meee NTT 
INVESTIGATE THE “WORLD'S = 

GREATEST KRAUT CUTTER!!’ “4 

Our GERMAN -PATTERN 

KRAUT CUTTER with hard, 

long. curved knives, set close 

together, which produces that 

long, fine cut kraut is already 

used by most all large kraut 

manufacturers. 

Last season we were unable to 

A fill many orders that came in 

i too late. 

Place Your Order Early! 


John E. Smith’s Sons Co. 















Buffalo, N. Y. 
Patented 
If you desire to reduce your cost of pro- 
73 ; exitg 
] Can’t Sell Your Goods!”’ duction the opportunity is before you. 
Says the Retailer to the Canner In many cases it is the unseen and unnecessary 


“Our product is unequaled and ought to sell in the OVERHEAD EXPENSES 
face of any kind of competition,” persists the Canner. That creep in, eat away, and rob you of profits 


5 “Y our tomatoes are all right,”’ replies the Retailer, which you might save by equipping your fac- 
but the rusty, unsightly cans render them unsalable.”” tory with the ' 


Use BARRETT’S CAN LACQUER, and 


prevent the rust—it covers it up. Samples and quo- CLARK KEROSENE OR FUEL OIL SYSTEM 


tations sent on request. 


M. L. BARRETT & CO THE CLARK NOVELTY CO. 
233 West Lake St. Chicago, Illinois Ask For Catalogue ROCHESTER, N. Y. 
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Canned Goods 


Market 








it continues quiet in Chieago’s canned goods market, but 
buyers, nevertheless, will take hold of bargains when oppor- 
tunity presents. As a well-seasoned man on the street said 
yesterday, ‘‘Offer ‘em anything under the stereotyped price 
and they'll snap it up like a black bass does June bait,’’ 
and he added: ‘‘Which proves that the jobbers are foxes, 
not asleep, but thoroughly wide awake.’’ 

Jobbers seem determined to take no more goods than are 
required to cover current needs, the belief, apparently, being 
that by pursuing this policy they will be able to pick up 
what they want on favorable terms, figuring that packers 
or other holders will be anxious to clear warehouses in 
advance of the 1911 pack. A goodly proportion of present 
offerings in both vegetables and fruits are in lower grades 
and there are offerings of these at irregular prices, though 
in some instances values are stronger than was the case 
recently. Some of the local canned goods fraternity report 
a better movement in the general list of miscellaneous 
vegetables, like string beans, spinach, sweet potatoes, ete. 

Tomatoes—Further sales of spot No. 3 standard 
tomatoes, Easterns, have been made in this market dur- 
ing the week at 82'%4c delivered. Fundamental condi- 
tions are sound as a dollar, but the market is irregular 
and all kinds of prices are heard. Indiana spot stand- 
ards are held generally, however, at 85c to goc Chi- 
cago. In future tomatoes there is little stirring now, 
prices quoted by Western packers being the same as in 
the preceding week. We can learn of very little trad- 
ing on either Eastern or Western futures in the Chi- 
cago market at the present time. 

Corn—Sales of corn have been limited during the 
week reviewed, with values still unchanged. Spot 
Western standard corn continues to be quoted at 
72\4c to 75c¢ f. o. b. factories, and future Western 
standard at 65c to 67%c factories. We learned this 
week of a lot of extra standard Illinois corn, 1911 
packing, which can be bought at 7oc factory. A small 
block of Ohio spot was sold to go West at 67™%c de- 
livered, but this figure doesn’t indicate anything, as we 
have it that the goods weren’t worth any more money 
than they brought. 

Peas—Cleaning up, that’s the story. Those who 
have any are letting ‘em go at the prices they can get. 
The business is, strictly speaking, of a wind-up char- 
acter. All the peas left in the packers’ hands in this 
country don’t amount to enough to run one moderately 
good sized jobber through a season, and the packers 
have been letting ‘em go. Some of the packers are 
wanting their floors cleaned up now, because it won't 
be long before the wheels will begin turning and floor 


DON'T SELL YOUR GANNED G00DS 


If market conditions are not right. Store same with 
Wakem & McLaughlin, Inc., Chicago, who will 


make advances. 

















space will be needed for new goods. 

and Indiana begin canning in the latter 
A line of Wisconsin I911 packing f 

quoted f. o. b. factory as follows: 


Petit Pois sweet, fancy, $1.524%4; Petit Pois Alask 


$1.47; 
fancy, $1.30; sifted sweet, fancy, $1.07%4; 
fancy, $1.02%4; fancy early June sweet, 921 
June Alaska, 82%¢; 
Marrowfat Alaska, 80c. 

A line of Wisconsin standard peas, 
are quoted f. o. b. factory as follows: 

Petit Pois, $1.32; 


June Alaska, 75¢; sweet wrinkled, 72%4e; 
We also hear the following quotation 


1911 packing Michigan standard peas, f. 


Petit Pois, $1.3244; extra sifted, $1.15; sift 
June, 72%4e; 


2¢; 


fancy sweet wrinkled, 


extra sifted sweet, $1. 
Alaska, $1.15; sifted sweet, 90c; sifted Alaska, 871 


Marrowfat, 70c; sweet wrinkled, 72% 






Southern Ohio 
part of May. 
ancy pe 


a, faney 


extra sifted sweet, fancy, $1.3214; extra sifted Alaska 


sifted Alaska 
faney early 
82%e; faney 


[QI packing, 


20; 
(Ae; early 


Marrowfat, 70¢, 


S on a line of 

o. b. factory; 

ed, 87%4e; early 
€. 


Sweet Potatoes—This article has scored another 


advance. It is now selling f. 0. b. Eas 
dozen. A private report to THE CANN! 


t at $1.00 per 


eR from Balti- 


more notes that one canner is asking $1.10 for No, 3 
sweet potatoes and claims that he will get this figure 


during June and July. 


Stocks are very light in first 


hands, there being probably less than 2,500 cases held 


by all Baltimore packers and practically 


ners’ hands in the country. 
Asparagus—The asparagus situatio 


none in can- 


n is clearing 


up, the cutting of prices being about over, apparently. 


He heard one local canned goods man 


say yesterday 


that, in his opinion, those who buy now are likely to 


make money on their purchases. 


Jobbers’ stocks of 


1910 packing California asparagus are being reduced, 
though it appears not so rapidly as wished. 
Beans—We hear the following quotations made 


on 1911 packing Michigan beans, f. o. b 


No. 2 Michigan standard cut green Refugee, 70c; No, 10 
No. 2 Michigan 
n standard cut 
Wax, $3.40; No. 2 Michigan green No. 2 grade (ex. fine), 
(fine), $1.0214; 


Michigan standard cut green Refugee, $3.40; 
standard cut Wax, 72%c; No. 10 Michiga 


$1.25; No. 2 Michigan green No. 3 grade 


. factories: 


No. 2 Michigan green No. 4 grade (standard), 80c; No. 
Michigan Wax No. 3 grade (fine), $1.05; No. 2 Michigan 


Wax No. 4 grade (standard), 82%c f. o. b. 


factory. 


No. 2 Michigan green Limas (standard), 75¢; No. 10 Mich- 
igan green Limas, medium, $4; No. 2 Michigan tiny green 
Limas, $1.15; No. 2 Michigan medium green Limas, 85e. 


Fruits—New features are wholly 


lacking on 


canned spot canned fruits, Californias and other kinds. 














STORAG 


loans on goods in store. 


and further information. 
Warehouses A and B, Direct Rail 





and Lake Connections 349-403 N. Water St. 
Warehouses C and D, Insulated Building, ome 
205-207-209 E. Indiana St. 


Canned Goods and Dried 
Fruits a specialty. Liberal 


No cartage or switching charges on 
carload lots consigned in our care. Drop us a line for rates 


The Kepler Warehouse Co. 


CHICAGO 

















E. L. STANTON & COMPANY 


Bx Merchandise Brokers and Manufacturers’ Agents 
tg) Canned Geods, Dried Fruits and Spoeiaities 
’ 310-311 Granite Bldg., ST. LOUIS, MISSOURI 























CHICAGO, ILL. 


Advances on Consignments 





W. S. KNIGHT & CO. 
Canned Goods — Brokers 











as are 


extra sifted 
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“Geyser’’ Washer 


The only machine made which 
washes fruits and vegetables per- 
fectly without injury. 








This cut shows machine of 500 
bushels hourly capacity, feeding 
two Thomas Scalders. 


We also build machine having 
200 bushel capacity per hour. 


No maker of Ketchups can afford 
to run without a ‘‘GEYSER.”’ 


Write us for data, prices, and other information you may desire. 


THE JEFFREY MFG. COMPANY, Columbus, Ohio 


GEO.F.WESCOTT, surrato. nN: 


UFFALO, N.Y. 
























We simply want you to try 





our pastes—we know you'll want 
them after that—that’s why we 








are willing to send free samples or any quantity entirely on approval—that’s 
fair. You will gain much by sending postal today. 





The above trade-mark stands for the highest quality and the greatest economy 








in Adhesives, as a large number of Canners know from experience. 


Clark P aper & Mfg. Co., Rochester, N. Y. 


8O American and Foreign Agencies 
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The following are some miscellaneous quotations on 
Michigan future fruits f. 0. b. factory: 

Blackberries, No. 2 standard, 80c; No. 2 
No. 10 standard, $4. 


$1.40; 


Syrup, 





The California Fruit Canners’ 
f. o. b. coast, on 1910 packing canned fruits are as follows: 


Association’s quotations, 











ds. 





42 24 2.,. 2, & fe £ 

VARIETY of So NE wes v5 avs aS . 

ox °o ox ox °o co ° ox 

Zw ZH z2W ZWm Zo ZH ZS za 

ABIES ccccvcccece 2.00 1.75 1.60 1.40 1.25 1.15 .... 1.00 

Apricots ......... 2. 1.85 1.60 1.30 1.20 ..2. coos cove 
Apricots, peeled.. .... eoce coee cece ‘TM cove coco 
Apricots, sliced... 2.75 .... ssoo coos coos os ee 

Assorted ........ «.+- sees tees wees gees cone seen see 

Cherries (Royal 

PEE edencsese coos 2.25 ...: «ee. 1.85 1.25 1.20 1.15 

Giaerries (White). .... .... «.-. 1.75 1.35 1.25 1.20 1.15 

ei@erries (Black). .... coos cece coos oe ee cose cece 


Grapes (White 














_. Muscat) ....... 2.00 ee eooe 1,00 .... 80 
feaches (Yellow . 
FrEO) ccccccccce 2.30 2.00 1.70 1.30 1.20 1.05 1.00 .... 
Peaches (Lemon 
GUNED  ccccecses Ne 2.00 1.70 1.30 1.20 1.05 .... 
Peaches (Lemon 
Cling Sliced)... 2.30 2.00 -1.70 1.30 1.20 1.05 .... «... 
Peaches (White 
HOMER) secccsee coer cose coses, THD TAR CHB. CED cscs 
Peaches (White 
Bhemth, Bleed). 0c. coce ccce 1:00 TED FOB cece ccs 
Pears (Bartiett).. 2.60 2.35 2.00 1.80 1.60 .... .... 1.00 pid 
Piums (Green 
GOOG) cocccccce cece éebed énee. aback (dues - ctde euea 
‘Plums (Egg)..... .... PPO Ee teem wee ae ee 
Pheme (Geld Drew) 2... cece cece cece cove cece cece cece 
Plume (DAMON). 200. cece” cece cece jccce cove, seco gece 
0 an E E ° ve 
> Xo . Cy 
VARIETY @5%S @505 SFE 92 OF S wey 
oxs® oko8 skS SS sS co SOR 
zZwZ6 2Wwz6 ZWH ZH Z> ZO Zo 
Apples .......... 5.00 4.00 3.75 3.50 -- 2,60 3.75 
APPICORS ..cccccee cove eoce 4.25 .... cece 
Apricots, peeled. .... peee 4.50 4,00 . Gece 
Apricots, siiced.. . esos 6000 « cece 
Assorted .....6-+ «s+ eoee cece se ee 
Cherries (Royal 
AMMO) « cococe coce BBB cece coos ogee 
Cherries (White) .... esee coos DEB ccce ccce cece 
Cherries (Black). .... ecee GTB ccce eee 
Grapes (White 
Muscat) ....... 4.75 4.00 3.25 3.00 2.25 2.00 2.25 
Peaches (Yellow 
Free) ccccccccce cece 3.50 .. a 
Peaches (Lemon 
CHING) -ccccccee 5.50 4.75 4.00 3.50 
Peaches (Lemon 
Cling, Sliced)... 5.50 4.75 4.00 3.50 .. ° 
Peaches (White 
HeMth) cccccccs coce ence 4.00 3.50 3.00 2.75 pid 
Peaches (White 
Heath, Sliced).. .... eons 4.00 3.50 .... .- re 
Pears (Bartlett). 6.25 5.75 5.00 4. 3.25 2.85 3.00 
Plums (Green 
Gage) ..--ceees oes cece 666s aes sna6: 2.15 
Plurns (Egg)..... «--- ecce wees “Soc wens! SE cece 
Piums (Gold Drop) .... sees esea 0800” asan “Bee e 
Piums (Damson). .... ecco +ébe. 004 a 2 





Cherries, No. 2 faney red pitted, $1.95; No. 2 
pitted, $1.10; No. 10 solid pitted, $8.40. 


90 iy 
f 


ancy un- 





Fooseberries, No. 2 standard, 85c; No. 10 standard, $4.75 
’ +f. 


Peaches, No. 2% unpeeled yellow pie, 75c: N 
yellow pie, $2.35; No. B14 peeled vallew water, $1.10; ape 
peeled yellow, 10 deg., $1.25; No. 10 peeled yellow. 43,50” 

Pears, No. 2% water, 75¢; No. 2% syrup, $1.05; No, 19 
standard, $2.75. aa” ie > No. 

s . a72 Water, YUC; 2. if af aw 
No, 10 standard, #250. pe Ds Oh ee 

Raspberries, No. 2 black standard, 90¢: No. 2 
$1.20; No. 10 black standard, ae No. D a stenana ae 
No. 2 red syrup, $1.65; No. 10 red standard, s6. ‘ro 

Strawberries, No. 2, 10 deg. syrup, $1.30; No, 2, 20 de 
syrup, $1.80; No. 10 standard, $5. 8- 

Sauerkraut—The market on canned kraut is yn- 
settled. Some rejected kraut was resold here durin 
the week at 35¢ per dozen, delivered, for No. 3 colt 
and this sale had not a good effect on the market a 
since then jobbers have been bidding low, bids of 45¢ 
delivered, Chicago, for No. 3 kraut being reported. 
While we have heard of no business on that, basis we 
learn of a sale during the week at 50c for No. 3 stand- 
ard, and there was a rumor of business solicited at 
45c. Canners in Wisconsin, Ohio and Indiana are 
quoting standard kraut, No. 3 cans, future delivery, at 
55¢ per dozen, f. o. b. factories. z 

Apples—The feeling on apples is slightly better 
as compared with last week. New York packing fan- 
cies may be quoted today at $3.15 here; standard No, 
10 apples at $2.40 up. Futures range from $2.25 to 
$2.40, delivered, Chicago. 

Pineapple—San Francisco reports state that there 
have been free sales of Hawaiian canned pineapple and 
that packers are withdrawing prices on some lines and 
intimating that they will shortly withdraw on others. 
It is believed that No. 10 pineapple is very closely 
cleaned up in the Chicago market. 


g Dried Fruit Market a 


Evaporated Apples—Choice evaporated apples in 50-lb. 
boxes are quoted here at 13%4c to 14c per lb.; prime, 13¢. 
Stecks are very light. It is estimated that there are not 
to exceed a dozen cars of apple waste in the entire country, 
and possibly not to exceed two cars of apple chops. Eastern 
waste is quoted here at 8c per lb., fair southern waste at Te. 
Apple chops, choice, are quoted at present at 714c to 8c per 
lb., Chicago; prime chops, 7c. Sundried aples are in better 
demand here, due to the scarcity and high prices prevailing 
on evaporated stock. Sundried are quoted at 74c to 7%e 
per Ib. for choice grade, 64%4¢ to 7e for prime. 


| Pickles and Kraut | 


Pickles—Trading during the week has been strong and 
special sizes are in heavy demand, particularly bottling 
stock. Vat runs, 4,500s, per bushel, quoted at $1.50 factory; 
large, 80c to $1 factory. Vinegar stock, quoted on the basis 
of $7 for mediums. 

The acreage contracted for to date about equals that of 


























TOMATOES PEAS 


CANNED GOODS 


JESSUP & ROBERTS 
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Commission Merchants 
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Accounts of Responsible 
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KELLEY-CLARKE C0. 


SEATTLE, WASH. 
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and Fruit 


24 CANNERIES 


























THE CANNER AND RIED FRUIT PACKER. 


ON THE TRAIL OF THE LONESOME GERM 


Ever think of yourself as a sportsman, Mr. Canner? That’s what you are— 
a dead game sport. You chase the elusive microbe as a profession and all 
your profits depend on your skill and success in fighting him and his multi- 
millionizing progeny through the various stages of the canning process. 


Every bushel of vegetables you buy contains its quota of microbes, which you 
are duly licensed and commissioned to exterminate. 

You try heat—and it is a splendid germicide, slaughtering its thousands every 
time you cook a food product. In other days you may have tried benzoate of 
soda. That, too, is a germicide, as deadly to microbes as it is not helpful to 
digestion. 


You try salt—if you are wise you will try no other salt but 


Liberty Salt 99.6% Pure 


The purity of salt has much to do with its sterilizing qualities. It has still 
more to do with preserving the flavor and freshness of your goods. 


The action of salt on microbes is not so much germicidal as restrictive. It re- 
strains their power of multiplication instead of destroying them. 


The action of pure salt on vegetable fibre is not hardening or in any way in- 
jurious. The action of pure salt on the digestive organs is positively stimu- 
lating and beneficial. 


Hence salt, pure salt, Liberty Salt, is the best and most wholesome of all anti- 
septics. When in the form of brine it has been applied and the vegetables 
have been sufficiently cooked, there remains only the preventive measure of 
sealing up in air-tight tins to can the freshness and flavor of spring for con- 
sumption in the frosty days of winter. 


Only be sure that the salt is LIBERTY. A sample sack will convince you. 
It will cost you nothing. 


THE COLONIAL SALT CO. 


rive nae. A K R O N, O H I O BS Monen bie 
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last season. A number of old salting stations have been 
abandoned and new ones in other locations established. It 
is predicted by those best posted that the actual acreage will 
not exceed that of 1910. 

Sauerkraut—Spot stocks are light, no change in the 
market; quoted, 40s, $3.25 factory. 

Cauliflower—Very few offerings are being made. Spot 
domestic is quoted at $9 f. 0. b. factory; spot imported, $15, 
Chicago. 

Pulp—Offerings are light. Choice stock is extremely 
searce; 5-gal. cases of tomato stock, non-preservative, quoted 
at $1.50 Chieago; No. 2, peelings, $5 per cask f. 0. b. factory. 





g Canners’ Supplies | 


The American Can Company quotes the follow- 
ing prices on packers’ cans for 1911 season’s use, 
quotations being f. o. b. its manufacturing plants: 





BU, Ue caine 60 dde¥ eae dusdakacee esau eeenpe een $ 9.25 
ie cin «cha: siniaie ois Wala hated hey ere 12.50 
i I cg kc dows Sag cada ahead bi Cane ae k dekid 16.25 
BG Cd oc dca ink bt kw aw walglnd eek pattie 16.75 
PN Ms 5 «5 a skh sealer daid a nck aa ake ee 42.00 
Solder Hemmed Caps. 
Te iss ic ctatoedtada mers dh eben cheeses coun $ .90 
es Db ae non dcnddespeasaveeans tka sesesuked 1.30 
Ms 6:6 40 de ca tathienusssceehenaeeabetad 1.50 
HMR c..cndcnndsdee oepouwkekhbewkenaeees 1.70 


The Sanitary Can Co. has established prices on 
Sanitary cans for the season of 1911 as follows: 


Plain. Inside Enamel Cans. 
D. Beinnecsqnpeckases GRRTe 2. Bicaccccvacsceccse $13.75 
© Badcccicénes ccwces BOND 2 Biscnde sivas srigcecs 18.25 
DBeccsecscccces oom MO BGs ccd cincccids cack 23.00 
3 s 4% in. high..... 19.50 3 s 4% in. high..... 24.00 
3 s5 in.high..... 20.00 3 85 in.high..... 24.50 
3 s 5% in. high..... 22.00 3 s 5% in. high..... 26.50 
ie rerererr tere Te GEOG 10 Beccsccccviccscccce 54.00 
Premiums for cans made from A grade charcoal plates: 
DD 6546 pentiecncsdspcdhssieeseenginenats uae sqekes ee $1.25 
DO  ncdanccscddcasdeds4cnesdamas tng cesamacsion ames ss 3.50 


Premiums for cans made from Kanner’s Special Plate: 

No. 1s, 40c; No. 2s, 60¢c; No. 214s, 75c; No. 3s, 85e; No. 10s, 
$1.75 per M. 

The Continental Can Company quotes the fol- 
lowing prices, f. o. b, shipping point, on packers’ 
cans for 1911 use: 


No. Is, per M... ce cevecccccececccenccscees wieeacmas $ 9.25 
Wo. Be, per M....ccccccccccccvcccccccscscccsecces 12.50 
DUO. BURG, WOO Me noob sds cicige wee cbdecengescccesessis 16.25 
No. Be, per M......ccccccccccccccccccccccccsccsccce 16.75 
Wo. 10s, peor M.....ccccccccccccccccccccccccccccccs 42.00 
Solder Hemmed Caps. 
19% im., per M......cccccccccccccccccccccccccccccens $ .90 
B 1-16 dm, per M...cwccccecccccccccccccscsscccees 1.30 
BD FBO Mi, BOE The cc occa cqeccscccccccccnccccssscwce 1.70 


The United States Can Company, Cincinnati, O., 
quotes prices on packers’ cans for 1911 as follows, 


f. o. b. shipping point: 


THE CANNER AND DRIED FRUIT PACKER. 





ING. 36,-- POP Meveccevcivccccerecwsedbh 

BT Bh bbe tdcnessss.e... ce “— 
eee pn 
Ne. 9 per M...--ccs2ccsscccsccccccecceae 
No. 108, per M.......0.--eeeeee cece cceues, 42.00 


Quotations on sanitary cans by the United States 


Can Company for the season of 1911 are as follows: 
Plain. Inside En 
Oe nO Pine ER Satie pie: a 
ie Seerere er eS ere st a a eee po 
SAS 9 Ne Oe Mp... 50 “4 
3 s 4% in. high..... 19.50 3 s 4% in. high... |” 9499 
3 s5  in.high..... 20.00 3 85  inhigh..... 95 
3 s 5% in. high..... 22.00 3 s 5% in- high...” ogsp 
OR: hii ccnmeeha 44.00 10. &.........:05... Se 
Solder Hemmed Caps 

EA fthig POW Mian oc e0is sa sce i cvcdeccss vutoten 90 

Bde Big WOE The cc ck pacsecccesccccsacccctecds 1.30 

BE Shag DOF The oo 5.65 Boas Belo UUs sic sdeéadeclhd 1.70 


The Wheeling Can Company, Wheeling, W. Va. 
quotes prices on packers’ cans for 1911 use as fol- 
lows, f. 0. b. shipping point: 


Oy RES eee A er rear 9.2) 
MIEN Mbae cess in csssccacsnacescecae * 250 
A RTI GIB. 0h dc eaie 6-0 4.0.6 0 4:06:09 6. 00.4-o ace 16.25 
SS 4 ge SPP errr ere reer ee 16.75 
BOG OE, BE OR cvs Ge ncidcine chemin sida hac mcue 42.00 
Solder Hemmed Caps. 
SE Oe eee Tre ree 90 
OS 2 SARS eer re ane ee 1.30 
A Alig NIE Mii 06 ad aieicc tains ct06sses sis eciccnbe 1.70 


The Southern Can Company, Baltimore, Md. 
quotes prices on packers’ cans for 1911 as follows, 
f. o. b. Baltimore: 


PO SC cid ai dals ocd bs 0 dco'scceceslcnakl $ 9.25 
ek Aer errr ee 12.50 
i A ELS 5 diag a sc cee hota Veco boeaeee 16.25 
ee Se ere re ore 16.75 
WP TE MS i wen etic kaanlnsshsadesnceean 42.00 
Solder Hemmed Caps. 
BG Tig POP TEs ok sivedicnccciswossvagecnwedty $0 
BNE NE le Aad Fw lads s. sda Peh cn ae een 1.30 
ES eer re rr Terre rer ee 1.70 


Pig Tin—While the domestic price has been considerably 
below the foreign market for some time past, it must not 
be forgotten that the Syndicate still controls, and may, 
regardless of local conditions, raise prices with very little 
effort. 

Trade is dull, with stocks ample to meet present demands, 
which are light. We quote as follows, f. 0. b. New York: 


Spot. May. June. 
5 to 15-tem dete... 508 wei $42.45 $42.45 $41.80 
Fe ne eee 42.60 


Tinplates—Prices are unchanged as follows, f. o. b, mill: 
Bessemer Steel Cokes. 


vot Fs. Seer P oe eer ene $3.85 
TES Bo LS Re RR OER 
Oe SL See RR 
SE OP TS 3. cn sulscnaciideskecaieeanedn baie 3.60 











Independent Manufacturers. 


SOUTHERN CAN 





INCREASED GAN MANUFACTURING FACILITIES 


We will soon be located in our new Plant at Wolfe and Lancaster Streets, 
Baltimore, thereby maintaining our position as one of the leading 


PACKERS’ CANS AND GENERAL LINE. MODERN LITH- 
OGRAPHING EQUIPMENT. METAL ADVERTISING SIGNS 


COMPANY ‘azvtano 
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60 Corn Canners Recommend 








Economical 














“PEERLESS” 


HUSKERS 


They found them 
Simple 


Durable Practical 


Can you afford to be 
without them? 


WRITE TODAY FOR PRICE AND TERMS 


PEERLESS HUSKER CO. 


80-82-84 TERRACE 


BUFFALO, N. Y. 


























PAY GREATER PROFITS 
BY CUTTINGCOSTS! 


Nowadays men look at Costs—spend 
more time in finding efficient ways to 
cut costs. This pays. It is sometimes 
easier to cut costs than to increase sales. 
You can cut costs easily by using 


“THE REEVES” VARIABLE 
SPEED TRANSMISSIONS 


on your cookers, fillers, cappers, etc., 
etc. By giving your help more efficient 
Speed Control you cut ‘‘Product Cost,’’ 
because you get more production in less 
time from the same helpers. Other 
canners are doing it. You can, also. 


Write us and we will tell you how. 


REEVES PULLEY COMPANY 
Columbus, Indiana 














The Blakeslee Simplicity Can Righting Machine is 
rapidly coming to the front as one of the indispensable 
adjuncts to a modern Canning factory. Can you 
afford to do without a machine that will save its cost 
In one season? 


It never gets tired, it never makes a mistake, it never 
gets out of order and it saves labor and goods. 


Write for prices, etc. 


Burden & Blakeslee 


CAZENOVIA, N.Y. 
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Portland 











PortLAND, ME., April 24, 1911. 

Epiror CANNeR: The leeal trade is dull, and reports from 
nearly all points seem to show the same conditions. Last 
month was a really severe winter’s month. It has sent the 
chills up and down the spinal column, so that even the popular 
beverage of Scotland, properly heated, would be admissible by 
a friend of Peary. 

Corn—The season is quite late. It grows no warmer, but 
colder. I do not see how the 85¢e packers can feel jubilant, 
for they can hardly expect to much more than cover the cost, 
while those who get from 87%4c to 92%4e are floating in safe 
waters. The seed buyer is in a quandary. He is, by no fault 
of his own, between the upper and lower millstones. 

Apples—I know of a small lot of labeled goods 
and 1,000 cases at $3 for No. 10s. The former is 
latter extra nice. 

Future No. 10 apples have been offered and sold at $2.25, 
but as this same party sold last year at this price, while 
others got from $2.40 to $2.50, no great significance applies to 
the lower price. No one knows the future crop and ** guesses ’’ 
are ‘‘econjecturey merely.’’ There are more snowballs than 
blossoms on the trees so far. Even after the blossoms are 
seen, the ‘‘setting’’ has to be reckoned with. While not 2 
greatly increased factor for some time, in a few years 2 
greatly increased number of apples will be grown in Maine. 

Clams—I quote as follows for present delivery: No. 1s, 
6 oz, at 80c; No. 1s, 8 oz., at 90c, and No. 2s, 10 oz., at 
$1.10 to $1.25. No. 3 clam chowder is quoted at $1.40 f. 0. b. 
Portland. 

Sardines—The new pack is now going into the tins, in 
good shape and early. I quote f. 0. b. Eastport: $3 for 4 
oils and $2.65 for 4, mustards for old pack, keyless. The 
packing at South Portland has commenced for this year, and 
the goods are exceptionally good. They are being quoted 
at $3.10 f. o. b. factory. INDEX. 


at $2 50, 
fair, the 


























SANITATION + SYSTEM = SUCCESS 


“Did you 
get the paper, George? 

“Yes, and the blamed thing read 31°. I wish every 
tomato packer in the country could see the handwriting 
on the waill.”’ , 

“What do you mean by that?” 

“Why, Mary! haven’t you seen how the market was 
easing up on tomatoes and in THE CANNER this morning 
| see some of the Packers are getting uneasy.” 

“But | thought you told me that most of the Packers 
were already sold up; you called them futures or some- 
thing of that sort. How can they be frightened if they 
have got their price?” 

“They are not the ones that are making a howl. It is 
the little fellows that have been selling under buyers’ 
labels and are now out trying to get some trade. Here 
we are with a late season on our hands, and even with a 
quick season the only packers that can handle the pack 
are the large ones who have the proper facilities. What 
would a little fellow do with 130 wagons of tomatoes in 
the yard at one time? 

“As it now stands, like the 


look at the thermometer when you went to 
, 


Mary, the wise Canners, 


wise Virgins, are on to their jobs, but the foolish are up 
against it.’’ 

“My! but the way you mix scripture and slang is a 
caution.” 








| Roanoke 
ROANOKE, VA., April 9 
Epiron CANNER: The market on spot cama a h 
, Sue 


as are packed in this state, principally tomatoes 
has been very sluggish during this month. There¢ 
goods have been sold at concessions. However, the wm 
of both tomatoes and apples in Virginia are small, In fa “¢ 
holdings of tomatoes are smaller than we have ever seen hoo 
at this season of the year. Spot tomatoes are becomin — 
searce here. The packers who are holding goods = bis 
firm in their views. Some spot tomatoes have been sola eck 
»f Virginia lately at 77%c per dozen, net cash, but it a0 
now as though 80e per dozen, cash less 1%4e is the be hyn 
can be done. ee — 
In spite of the fact that No. 3 apples seem to be sear 
generally, this commodity is moving slowly here. There : 
not many apples in first hands. A buyer, who is needin this 
class of goods, can buy in Virginia at a great bargain’ F 
The booking of future tomatoes from this state has bee 
much larger than for several years. Many packers haye sold 
as many futures as they can safely sell until the pack is on 
and they see if they have a surplus after filling future orders 
There ure no spot sweet potatoes to be had from this state. 
Due to the searcity of this article and the high market on spot 
sweet potatoes in other sections, it seems to us that the offer- 
ing of Virginia future sweet potatoes is very reasonable 
Buyers would do well to take advantage of same, , 
OLD Dominion, 


= 


SEATTLE, WAsH., April 22, 1911, 

EpitoR CANNER: With most of the Alaska cannerymen 
already in the North greasing up their packing plants, and 
the cannerymen of Puget Sound, British Columbia and the 
Columbia river making active preparations for a season which 
is not far off, very little attention is being paid to the market 
on spot goods, and the situation on futures is now in the hands 
of the brokers. 

Spot Market—The movement in 1910 pack canned salmon 
is so slight as to hardly constitute a market. All transac- 
tions are in very small lots, and consist of trading among 
brokers at prices which vary so as to make it next to impos- 
sible to get a line on prices. There have been a few trades 
in salmon shipped back from the British empire for resale 
to American jobbers. 

Futures in Demand—The situation on futures still con- 
tinues to be marked by an insistent demand from jobbers 
throughout the country and an attitude of conservatism on 
the part of the packers in iisting their orders. The regular 
customers are having no trouble in getting their orders booked 
for enough salmon to cover their probable needs for the com- 
ing year, but these seeking to buy with a view to speculation 
are having difficulty in getting their wants recognized. 
year. SOCKEYE. 


J 


INDIANAPOLIS, Inp., April 14, 1911. 

Epiror CANNER: The market during the week under re- 
view has been quiet, with buyers showing little interest in 
either spots or futures; what trades have been were mostly in 
small lots to meet immediate. requirements. Business should 
shortly improve, at which time jobbers will be found showing 
a greater interest in larger deals when they find what suits 
them. 

Spot Tomatoes—There is but a limited quantity of spot 


and apples, 





Seattle 








| Indianapolis. 














MACHINERY AND CANS FOR SALE 
Complete 20,000 Capacity 


Corn and tomato machinery to be sacrificed in next thirty 
days. In perfect condition. Will stand inspection. Also 
70,000 perfectly new corn and tomato cans and 4,500 nailed 
up boxes. Don’t reply unless you are cash buyer, as the 
price will move it all. B. F. DOBYNS, Shelbina, 0 
































STECHER LITHOGRAPHIC Co, 


ROCHESTER. N.Y. 
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STECHER 


LABELS 


We excel in making new 

and original designs. 

Our printing is the best. 

We guarantee to please. 

Our deliveries can be re- 
fied upon. 

$f you are interested, 


write us. 


Stecher Lithographic Co. 
Rochester, N. Y. | 


Branch Offices: 
New York Chicago Omaha San Francisco 
Baltimore St. Louis New Orleans Los Angeles 
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The New Sprague 


CORN LINE 


1 2 cg OE 





The Principal Machines of 
this Line are 


The 6-Cylinder Merrell- 
Soule Cooker 


and 


The Sprague Rotary Capper 


Full Particulars On Application 
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The Sprague Rotary (Universal) Capper 


THE SPRAGUE CANNING MACHINERY CO. 


222 North Wabash Avenue_ - Chicago 
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ESTABLISHED 1879. 


HIGH GRADE 


EMBOSSED & PLAIN 


LABELS 


OF EVERY DESCRIPTION. 


ent eel 


KARLE LABELS 


ARE SEEN IN 


> EVERY DISPLAY oN 


\ 


*CANNED GOoods-:. 


——— 9 a 


WRITE US FOR PRICES. 
' inieaiaaiaaatlan 


‘within the price of standards. 


tomatoes in the hands of Indiana packers tuki . 
sideration the general shortage throughout the — into con. 
fidence in an advanced market close at hand is justified 
few Indiana packers have stocks on hand = ows What 
stronger tendency to hold firm for thei price Ps, a 
standard No. 3 may be quoted at 85¢ to 871% netly fuk 
factory. ‘Ae f. 0, b, 
Future Tomatoes—The adverse condition of 
tomato market, which could be attributed the 
ness in trade, naturally has its effect on 
of futures. As the market on spots grows stronger ; 
likewise have its influence on futures, which ay should 
quoted at 80e f. o. b. Indiana factory. "y now 
There has been little activity in either 
or peas. No. 3 and No. 10 apples have 
at prevailing market prices, and 
have been numerous. 


Con- 


spot 
to temporary dull. 
the sale and priee 


Spot or future cor 
been in fair demand 
inquiries on string beans 


DUGDALE-HAYDEN Brokerage ( ‘0. 





Baltimore 





. BALTIMORE, Mp.., April 24, 1911 
Epitor CANNER: Active demand and a general hustle to 
find stocks of some lines characterized the situation here last 
week. 

Spot Tomatoes—There is nothing very new to report on 
these except to say that No. 3 seconds are now selling at onl 
214 per dozen below what some good standards can be bought 
at. This is another severe criticism of the oft-repeated state. 
ments that buyers want good goods and that if packers would 
confine themselves to packing good quality only they would 
find a better demand for their output. These statements 
are far from the truth, for in most instances prices sell the 
goods and not quality. The following is a sample of many 
letters that are now being received by brokers: 3 

‘*Buy for us a ear of No. 3 tomatoes at not over 77lbe 
f. 0. b. We want the best goods you can get at that figure, 
but in no event can we pay more than 774%4c. Ship quick, as 
we are entirely out. You understand that we are not par 
ticular about the quality, as we are about the price, but we 
want the best goods you can find for the money.’ 

Now, what does a broker do when he gets a request of this 
kind? He simply works around to find the best deal he can 
at the buyer’s limit and the consequence is that he places 
the order for tomatoes that will only grade as seconds and 
the result is that seconds are selling at 2%c per dozen 
Now, who are the losers by 
this style of doing business? First of all, the man who has 
good. standards on hand is losing, because the market on 
standard goods is being gradually worn down by the jobbers’ 
insistency in getting low prices. Secondly, the ultimate con- 
sumer is the loser because after the jobber gets these ‘‘off 
quality’’ goods they at once lose their identity as being 
‘‘off quality’’ and are simply doled out to the retailer and 
then to the consumer as tomatoes, and many consumers, 
when they buy a ean of these sloppy goods, do not purchase 
another can of tomatoes for several weeks. Surely this situa- 
tion seems to make it imperative that there should be a law 
compelling labels to designate quality of the contents. See- 
onds selling at 7714c, that are not worth within 10c per dozen 
of standards, and some good standards selling at 80c, indicate 
a situation that is disastrous to the business of packing good 
quality and which surely demands a remedy. 

As already stated, some good brands of standards can be 
purchased at 80c, but there are still some packers who are 
holding at 85c, and they claim they will get this figure up 
wards before new pack is ready and after these low quality 
goods are cleaned up. Canada is still buying on this market, 
but buyers there are much more particular as to quality than 
our domestic buyers. It is no use trying to sell sloppy goods 
in Canada. Jobbers in Canada want quality and will pay the 
price to get it. Good standards have recently been sold to go 
to Canada at 82%4e and 85c. 

Future Tomatoes—Few sales were made last week, and 
there was an entire absence of any snap to the business. - The 
large buying of the early months of the year seems to have 
loaded up many of the packers and they do not appear anxious 
to take on any further orders just at this time. There will, 
however, doubtless be an increase in the business a little 
later on when the growers have got their tomato plants set out. 

Spot Peas—It is now very difficult to find any standards 
even at 90c.. Some packers who had some siftéds on hand 
have been cleaning them up at 90e, but even these are now 
practically all sold. There are still some. extra sifteds lying 
round at $1.10 to $1.15 and a few of the still finer grades 
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‘THE NECESSITY FOR 


a 


WASHING CANS 


jec 

— yn from the machines by which they are 
drels — say nothing of the various handlings through 
made, the tinplate sheets pass in tin mill and can shop 
which they are made into cans. Dross, drops of flux 
before solder, solder wiper fibre, and possibly soldering 
covery be and frequently are in the cans when finished, 
oo } a that time on the open can serves excellently to 
- h and carry the dust of the can warehouse, cinders 
a ust of the loading and unloading platforms, and fre- 
and tly comes into contact with filthy fingers when lifted 
aga Bm through the hole of the can to stack, rehandle 
by 9 Seing placed in can chutes. 


and when 

Exhibits of the non-soluble dross removed through 

ashing cans demonstrates the tremendous facility, espe- 
cially of a stud hole can, for pocketing waste, chips, seeds, 
pam cinders and what-not, especially “‘what’’—the dirt 
and other foreign matter that is soluble and can be washed 
out without showing up. The abuses to which cans may 
and, to every canner’s knowledge have on occasion been 
subjected, are too numerous, if not too unspeakable, to 
mention. Not to wash cans or any container to be used 
for food shows a total lack of cleanliness and disregard of 
the sanitary precautions that are morally obligatory upon 
all packers, and which must presently be enforced by law 
if canned goods are to maintain and merit general public 


confidence. 


Every wise and decent canner should promptly avail 
himself of a satisfactory, rapid method of washing and 
steaming his cans, which involves no labor cost. Such a 
method is available in a machine especially adapted to 
the work: 


The Jones Can Washer and Sterilizer 
Manufactured by 


The Sprague Canning Machinery Co. 
CHICAGO, ILL. 





ted to the contact of the forming man- 














Try a Car of Our 


Made-Up Boxes 


You'll get a good box at the right 
price—and promptly 








All kinds— 
No.1, No.2, No.2:, No.3, No.10 


Catsup Cases and other glassware 
boxes complete with corrugated 
paper fillers. 


Bell-Coggeshall Box Co. 


Incorpor: 
Louisville, - Kentucky 
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Condensed 
Paste 


Powder 


HEAPER than flour paste. Being dry it saves freight 
and can be shipped in mid-winter. One pound will 
make in one minute two gallons of snow-white paste, 
where boiling water or steam can be had. It makes 

three times. more PASTE than cold water Paste Powders. 


PRICES: In barrels of about 240 Ibs. - - 6c per lb. 
= In 50 and 100 Ib. packages - - 8c per Ib. 


Cinnol 


For lacquered and plain whiie tin. Prevents rust spots and 
does not affect the most delicate colors. Keeps sweet in any 
weather and does not warp or wrinkle the paper. The BEST 
paste for tin in the market. Has to be reduced with 50 per 
cent. of water. PRICE, in casks, - 37c per gallon 


THE ARABOL M’F’G CO. 
100 WILLIAM STREET, NEW YORK 


My 


~ PRICE 
DELIVERY 
QUALITY 


Sel] Your Products With 


ATTRACTIVE LABELS 


in i nA On os Xie alo. 
Original Designs 


prPOSTERS, 
HANGERS, 





Our Up-To-Date Equipment 
May Save You Money 


Estimates For the Ashing 


DELIVERIES WHEN PROMISED 
Orders For 5000 or 5000000 Receive the Same Careful Attention 


MUTUAL PRINTING LITHOGRAPHING © 


i | atti MRE: 
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at from $1.25 for extra fancy sifteds to $1.60 for petit pois. 
Seconds peas are entirely cleaned up and soaks are taking 
the place of these. Soaks are selling at 47% for strip label 
and 50e for wrapper label. 

Future Peas—-Some dealing 
country packers on the basis of 72%%¢ 
standards, 80e for extra standards, 85¢ to 90¢ for sifteds 
and 95¢ to $1 for extra sifteds. These prices seem low and 
especially so, as the weather is very bad for growing pea 
crops. 

String Beans—These are nearly cleaned up and are very 
hard to find at 57%e. Fifty-five cents goods seem now to 
have been all sold. Some packers are asking 60c. There wiil 
be no earry over of this line. TARTAR. 


New York, N. Y., April.24, 1911. 

Epiror CANNER: Notwithstanding the fact that buyers are 
evidently taking no more stock than is actually required to 
meet the wants of the immediate present there is a larger 
interest in many lines of canned goods. This is ascribed to 
the apparent increase in the retail interest, and the bigger 
buying by the factors who supply the hotel trade. — This 
iatter business is picking up a good deal, and it is noted 
that purchases have run pretty generally through the 
whole line of fish, fruits and vegetables. 

On spinach, No. 10s are cleaned up from first hands on old 
pack, with business from second hands done at $3.65 a dozen 
here. There is little or no stock in No. 3s. Futures closed 
at $2.75 to $3 on No. 10s. The pack is backward. State 
string beans are firmer on No. 1 Refugees at. $1.45 a dozen. 
Southern strings are weak. 

Asparagus—There has been more buying of old pack by 
jobbers and retailers, and the tone is firmer. Retailers in a 
good many cases have cut prices, and this has encouraged a 
wider consumptive demand. Much of the lowgrade stock has 
been cleaned up from first hands, and the market is fully 10¢ 
a dozen higher on No. 2% square cans. A sale of Mammoth 
white was reported at $2.60. Best stock in Mammoth green 
was held up to $2.50 a dozen. White tops are firmer at $2.20 
here. One of the developments of the week has been the 
larger buying of future asparagus. Prices are still a little low 
and irregular, but it is to be noted that few interests are dis- 
posed to cut under the basis of reduction made by the 
association. 

Peas—Medium grades showing good value are sought by 
the jobbers. A fair grade offers at 90c, but many buyers 
are looking around for stock at from 82%4c to 874%4c a dozen. 
It can be said that most of the small business passing has 
been covered at 85¢ to 87%4c. Seconds are not wanted. 
Standard and extra standard grades seem to be scarce. There 
is a fair offering of extra sifted grades, but prices are con- 
sidered too high to attract the general trade. The bulk of the 


is being done on these by 
721 to 75e for regular 





New York 
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interest is in medium grades. A little business ; 
future southern county packed peas at ie me Taracted to 
standards in low grade up to 72%4e for best ne Tune 
standards. . State and western packers are not ate “arly Jung 
ness in futures so far as can be learned. accepting bug. 
Tomatoes—Easy conditions rule. Jobbers ure 
what they want at the moment in the hope of fore J 
values from packers. The bigger jobbers seem e hee lower 
pick up what stock in full standard No. 3s they Bide, to 
a dozen, warehouse New York. Most packers, pAlb on . < 
’ 


close quote 774%4e¢ to 80e f. o. b. factory for full grade ’N 
No. 10s are held at $3 factory 


and 60e to 62%4¢ for No. 2s. 
Corn—aA slow trade is noted. The quality of some of th 
lales ene Ge 
Sales are reported in 


buying only 


stock offered in western corn is low. 
some instanees down as low as 75e here for go- 
grade. Anything good in standards Pron bet andard 
less than 82%e here. Some fancy stock is firmer o - at 
to 90e here. Hard grain stock seems to be pressed tor ott 
a good many quarters in both state and western pedi ha 
there is a lull in interest in all offerings in futures Bo 
pack pro rata delivery can be bought at 75e a do _ 
standards. Ber 
Apples—State No. 10s are stronger, based on $3.10 to $3.2 
a dozen here. Pie bakers are taking hold now of fair a 
lots, but they want good. grade. There seems to be little 
stock offered in southern No. 10s though many lots of rath 
pocr grade seem to be pressed for sale. State No, 10s in 
1911 pack are quoted at $2.35 to $2.40 f. o. b. factory The 
packers, however, are not anxious to sell in any quarter, : ‘ 
Pineapples—A very active buying in 1911 pack Hawaiian 
pines has been done, and in some instances packers have with- 
drawn from the market. . Owing to the material increase in 
the number of packers in the field this year, there is some 
irregularity in prices with some smaller interests shading the 
general opening basis from 5e to 74%c a dozen. Spot Ha- 
waiian pineapple is in close compass, especially on grated 
or erushed, and sliced. The latter in No. 2% extras sold 
at $2.15 a dozen laid down. Hupson Street, 
RocuEstTER, N. Y., April 1911. 


Epitor CANNER: There is no change in the spot evaporated 
apple market. Business continues to come in for small quan- 
tities on a basis of 12¢ to 15c, according to quality, and sup- 
plies are gradually being cleaned up. There is no speculative 
trading whatever. There has been a better demand for fr- 
tures, the buyers being New York city exporters principally. 
Prime quality in 50-pound boxes is obtainable at 7% to 8 
f. o. b. shipping point, November shipment. 

Cores and Skins—The market is held very firm on account 
of searcity of offerings. There are not many orders coming 
in for car load lots, but the holders report a good demand 
for small, quantities. C. C. Hat. 
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Protect Your Building and Your 
We have fire apparatus especially 
description and prices. 





E. D. Fisher Co., 306 Best Building, Rock Island, Ill. 


Business Against a Loss by Fire 


designed for Canning factories. Ask for 

















ANNOUNCEMENT 





best of my ability. 


356 MARKET ST., Cor. Front 





Having opened offices in San Francisco, representing on the Pacific Coast 
THE SPRAGUE CANNING MACHINERY CO., Chicago; THE J. B. FORD 
CO., Wyandotte, Mich., Fruit Peeling and Dipping Material; THE TORRIS- 
WOLD CO., Chicago, Can Making Machinery, Sanitary and Special, I will 
be pleased to welcome old friends and new, serving their interests to the 


B..9. JUDGE 


Phone Kearney 2386 
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THE HOUSE OF IDEAS The House for 


Our New Factory the CANNED GOODS Labels 


Most Modern for Show Cards 
Label Work THE Novelties 


_ AMERICAN 
LABEL MANUFACTURING 
COMPANY 


Offices at Know what the 

New York, ; CANNERS 

Chicago, Baltimore, NEED Chicago Office, 
Philadelphia, Boston, M. ZURNDORF, Mgr. 
Pittsburg, Les Angeles, St. Louis 222 N. Wabash Ave. 








































NEARLY A GENERATION 


The Knapp Labeling and Boxing Machines have been on the market for nearly a 
generation. Hundreds of users the world over testify to the good work, speed and small 
cost of operation that distinguish the Knapp Machines. We are making a better Labeler 
than ever, and it is to our 1911 model that we wish to call your attention. 








This Machine is built on lines which permit free access to all parts and it possesses 
several valuable features which will appeal to all who use Labeling Machines. The Knapp 
Boxer, the only Machine of its kind, is something no packer should be without where cans are 
labeled by a machine. These two labor saving machines have greater capacity than any 
device yet produced, and are made for use by hand, electric motor or steam power as may 


be desired. 


Each machine is guaranteed to give satisfaction and we sell them on trial, which is 
a sure way to find out for yourself. The Knapp way is a good way. Let us tell you 
more about it. 








THE FRED H. KNAPP COMPANY 


330 Monadnock Block 











Chicago, Il Westminster, Maryland 
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You will observe that ‘Tom Scott is some reporter. 
Gene Dickinson, of Eureka, IIl., visited the Chicago market 
on Friday Iast. 

Mr. Lord, of Lord, Mott & ©o., Baltimore, spent a portion 
of last week in the New York canned goods trade. 

J. P. Olney, of the Fort Stanwix Canning Co., Rome, N. Y., 
spent Friday at the offices of Johnston, North & Co., in New 
York. 

J’. J. Connell, of the Connell Bros. Co., Seattle, Wash., left 
New York, where he has been for several days, for home by 
way of Chicago. 

Mr. Potts, representing Theo. H. Davies & Co., of San 
Francisco, leading packers of Hawaiian pineapples, is visit- 
ing the Chieago trade. Mr. Potts has his headquarters with 
T. J. O’Byrne & Co., 326 River street. 

Ogden S. Selis, who has been missionarying in Iowa~and 
Minnesota in the interest of the Peerless Husker, stopped over 
in Chicago Tuesday. Mr. Sells reports having done a fine busi- 
ness on the Peerless. He was en route home. 

Will P. Thomas, secretary anc treasurer of the Thomas 
Pineapple Co., of Honolulu, is in New York. He looks for a 
big trade in Hawaiian canned pineapples this season. There 
was, he says, no carry over from last year’s pack. 

During the past week Chicago shook hands with New York 
in the person of Mr. Erich E. Lehsten, New York manager 
for the Maryland Color Printing Company, of Baltimore. 
Mr. Lehsten’s stay was short, being confined to a quick lunch 
and a swing around with the company’s Chicago manager, 
Ed. Howlett, and a rush for a west bound train. 

Mr. Paul E. Erbe, president and general manager of the 
Dallas Mercantile Co., wholesale grocers and produce brokers 
at Dailas, Tex., writes THE CANNER to say that he ‘‘is not 
interested in any way whatever in the Erbe-Turner Brokerage 
Co.,’’ of that city, adding that he ‘‘is only interested in the 
Dallas Mercantile Co. and the Interstate Brokerage Co., of 
Oklahoma City.’’ 

If you want to get at the truth of the canning situation in 
Indiana, talk to Charles William McReynolds. The Kokomo 
canner and association leader occupied our guest chair dur- 
ing some two too short hours on Thursday last, and during the 
conversaziony, as his fellow Indianian, J. Whitcomb Riley, 





would call it, graphically described the drift of both cur 

and recent events in Howard, Marion and other counties "ie 
says that Indiana packers will hardly carry over on ' 
anything, and hopes that this season’s tomatoes will be of 
that fine quality which years ago made the Indiana prod ; 
famous. Mr. McReynolds is as enthusiastic as ever, if oa 
more so, for the Indiana Canners’ Association, to the growti 
and usefulness of which he has so generously contributed, . 

Cc. L. Jones & Co., formerly of 34 Wabash avenue Chi- 
cago, have removed to larger and better offices on the’ third 
floor of the Bonheur building, new No. 326 River street, where 
they are always very glad to receive calls from their friends 
We understand that the business of this concern has increased 
rapidly in the last few years. They have the handling of 
many large and well known canned goods and specialty ac- 
counts for Chieago. 

Red Alaska No. 1 tall salmon at 20 
consumer is only about what that fine article of fooj 
is worth, is the belief of ‘‘Joe’’ Durney, of the Griffith. 
Durney Co., of San Francisco, who tarried in this town a while 
last week, leaving Friday for New York. ‘‘Salmon Joe’’ pees 
does know the salmon game, too. If packers are sold out 
at 2 time when red Alaska is retailing for twenty cents 
whereas once upon a time it was gladsomely passed over the 
counter by Mr. Grocer at fifteen, why, then, isn’t it worth 
the extra five? 

Tur CANNER received a call during the week from Mr, R, 
J. Archer, representative of the American Trading Co., at 
Kobe, Japan. Mr. Archer is a son of that well known veteran 
packer, Mr. D. W. Archer, who, we believe, built and oper- 
ated the second canning factory erected in Illinois. Mr, R. 
J. Areher is a clean cut, brainy young man, a credit to his 
father, ard is making a fine record in building up American 
foreign trade. Although still a very young man, he has been 
a resident of Japan for ten years past, and is thoroughly 
familiar with the customs of the country. The head office 
of the American Trading Co. is in New York city; branch of- 
fices: London, Hamburg, San Francisco, Martinique, Havana, 
Buenos Ayres, Sidney, Yokohama and Kobe. This is one of 
the largest export houses in the country. It handles food 
products among other American goods. 


cents a can to the 





Through its control of the only known processes for snipping the ends of string beans mechanically, and as the builder 
of the Phinney Bean Snipper (an automatic machine of known worth), the Phinney Engineering Company, Chillicothe, Ohio, 
has become a factor in the canning of string beans, the demand for which class of goods (particularly of quality) is rapidly 
increasing. We have pleasure in presenting photographs of the President, Vice-President and Secretary of the Phinney 


Engineering Company. 





GEO. B. WARNER, PRES. 





VAUSE, VICE PRES. 








QUINBY CLYMER, SEC’Y. 
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ss The Value Plus in 


FRANK HEMACHEK 
Ideal Viner Feeders 


The Master of Economy 
In Feeding 


























PATENTS: 
United States, March 22, 1910. 
Canada, September 21, 1909. 


May 10, 1910. 
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(Feeder Installed) 
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Frank Hamachek Ideal Viner Feeders save many peas that otherwise pass through the Viners 
unhulled, prevent the cracking of many tender peas during the hulling process, improve the 
quality and materially increase the capacity of the Viners. All of these savings are value plus 


in Ideal Viner Feeders. 
Besides this, they save a man to each machine installed. 


A MODERN PEA CANNER’S NECESSITY 


Last Year’s Users Alone Ordered Over 100 Machines Thus Far for Delivery Before 
the Coming Season 
The following are expressions from some of the users: 


“We regard your feeders as indispensable to any “The six Ideal Viner Feeders we purchased of you 
packer of canned peas. They do the work rapidly, this year served the purpose in every respect. They 
evenly and entirely satisfactory.” saved time, labor, peas and money.” 

From TUHEY CANNING CO., Inc. From C. E. SEARS & CO. 


“We find that your feeders increase the capacity of 
the pea viners from 10 to 15 per cent. We also make 
a big saving in peas that would naturally go out with 


“There is no question about the Viner Feeders. 
They are money savers, and no one uSing viners can 


the vines, especially in wet weather. Besides this we afford to be without them.” 
Peg per cent. of cracked peas practically nothing From MICHIGAN REFINING & PRESERVING CO. 
at all.” 
From KEENE CANNING CO. “We consider them an absolute essential to the 
“ : , ‘ canning industry, not only as a saving device as op- 
We think they increased the capacity from 25 to posed to manual labor, but also by the increased 


30 per cent. They also decreased the amount of : : : sos 
cracked or split peas by as great or greater per- capacity of the viners, and at the same time giving a 


centage. They saved us one man’s labor on each much better quality of threshing than the same viner 
viner.”’ would give if fed by hand.” 
From THE FARMERS’ CANNING CO., Ltd. From FALL RIVER CANNING CO. 


THE VALUE PLUS IN IDEAL VINER FEEDERS WILL MAKE MORE MONEY FOR YOU 





WRITE FOR OUR NEW CATALOG TODAY 


Frank Hamachek™%:;“Kewaunee, Wis. 


BROWN, BOGGS CO., LTD., HAMILTON, ONT., Sole Manufacturers and Agents for Canada 
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ANNUAL BANQUET OF BALTIMORE CANN GOops 
EXCHANGE—OCCASION A GRAND SUCCES 


REPORTED FOR “THE CANNER” 


BY THOMAS A, scorp 
At about 7:45 in the evening of April 17 the men 
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Our Precautions 


We realize how serious a matter it is 
with you to have an elevator or conveyor 
break down during your busy season. 


Because of our knowledge of your 
conditions, we want you to know the 
precautions we take in the manufacture 
of our CHAIN BELT to insure its satis- 
factory operation after it reaches you. 


In the first place, we use only the 
highest grade malleable iron castings, 
thoroughly annealed so as to have the 
greatest strength and durability. 


The links are then subjected to nu- 
merous inspections—are_ drop-hammered 
to exact size and each ten-foot length 
given a severe operation test that thor- 
oughly limbers it up. 


Then each length is tested to a break- 
ing strain greater than given in our 
lists, and then given another thorough 

: inspection. 


By this time any weak links have been 

_ eliminated and the CHAIN BELT we 

ship you can be depended upon to oper- 

ate. satisfactorily from the dav. vou 
install it. 





If you will send us your requirements 
for this year, we know you will be more 
than pleased with our product and 
our service. 
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CHAIN BELT COMPANY 





bers of the Baltimore Canned Goods Exchange ang 
guests gathered in the reception room of the Renng 

Hote! for the Exchange’s annual banquet, in the nega 
borhood of one hundred being present. At the Bes 

mencement of the music the crowd assembled in ie 
private dining room and the toastmaster, Mr. Hugh § 
Orem, offered a toast to “The President of the United 
States,” after which the ceremonies were started b 
the singing of the “Star Spangled Banner.” During 
the meal the numerous songs were sung by the entine 
crowd, being led by Mr. W. W. Tingle and assisted by 
the orchestra. 

After we had partaken of the bounteous menu, Mr 
Orem took the floor as toastmaster and presided as 
only “The Silver-Tongued Orator of the Chesapeake” 
can. 

The first speaker on the program, Mr. Albert T 
Mier, made a very pleasant talk, and following him 
was Frank E. Gorrell, describing the “Chair of Re 
search,” which he stated had been financed for the next 
three years and was now an assured fact. 

Following the national secretary came the Hon. Geo. 
E. Chamberlain, former governor and present United 
States Senator of Oregon. 


Next came Dr. Harvey W. Wiley, whom all the can- 
ners know. He gave a lengthy talk on the past and 
future of the canned goods industry, emphasizing the 
fact that a few years ago he was held as an enemy of 
the industry, but that he was very glad to state that 
today those who considered him the worst enemy a 
few years ago now considered him their strongest 
friend. His talk was full of good information and 
advice. 

Following Dr. Wiley was the Hon. J. Fred C. Tal- 
bott, Representative in Congress from Maryland, who 
replied to the doctor, stating that the canners of Mary- 
land were with him as long as he was reasonable in his 
demands, but, onthe other hand, were -ready-to fight 
him to a finish when he was in the wrong, which he 
thought he was in the case of the’ net-weight-on-the- 
label proposition. ' 

The next speaker was the Hon. Wm. P. Potter, As- 
sociate Justice of the Supreme Court of, Pennsylvania. 

Last, but not.least, of the distinguished was Mr. 
Harry Covington, representative in Congress from 
Maryland. His remarks touched a number of subjects 
and were most heartily enjoyed by all present. 

Following the above were short talks by gentlemen 
of ‘less distinguished note. All the speakers were 
seated at the end table and,:in.addition to those above 
mentioned, were Mr. Judge, of the “Trade,” Mr. Smith 
and the writer. 

Letters of regret were read from President W. R. 
Roach of the National Canners’ Association, ‘President 
C. S. Jones, of-the National Brokers’ Association, and 
Mr. Fred R. Drake, President of the Wholesale Gro- 
cers, all of whom expressed their segrets at being un 
able to attend the banquet on account of sickness. The 
only president of the allied industries that seemed to be 
weil enough to attend was the president of the Can- 
ning Machinery and Supplies’ Association. 

What happened after 11:30 I am unable to say, as I 
had to leave to take a train just before the finish of the 
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HG); EE Jo} talk by the Hon. Harry Covington. 
6 anno os ono. coe However, a number of good songs were sung, 
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You can't 
Begin too 
soon 


deciding on what you are going 
to do this spring in the way of 
adding improved machinery to 
your factory equipment. 


An Auto-Tipper can be quickly attached to your Hawkins 
capper, and then the trouble you have always had in get- 
ting reliable help for tipping, will be eliminated. The 
Auto-Tipper handles all size cans from Flats up to and 
including No. 3. 


No Overtime No Strikes : No Worry 
Write for literature, mentioning this ‘‘ ad’”’ 


CHICAGO rt emacs COMPANY 


CHICAGO 3: :3 ILLINOIS 
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WISHBONE VS. BACKBONE. 


Sketch of Frank Van Camp, a Canner Who Has Helped 
Make Advertising History. 


PERMISSION, FROM THE APRIL NUMBER 
OF PEARSON’S MAGAZINE. 

Mr. Van Camp is one of the few men in the world 
who have spent $3,000,000 to make women talk about 
him. Every dollar of this sum has gone to advertise 
his canning business. His canning business is now 
so big that it advertises him. Burst into almost any 
residence and demand of the housewife, “What’s the 
name of the Secretary of State—quick?” and very few 
will make any remarks about Philander C. Knox. But 
ask any woman who is the great North American 
pork and beans canner and she will need only one 
guess to name the man who kept Indianapolis on the 
map after Benjamin Harrison died. 

Mr. Van Camp’s success as a canner is an interest- 
ing study in the development of a man. He became a 
canner in much the same manner that the luckless dog 
of mirthful boys sometimes becomes canned. His fa- 
ther, who was a canner before him, left his business 
to him. The business consisted of little more than 
$2.000 worth of second hand machinery. Two thou- 
sand dollars’ worth of second hand machinery 
wouldn’t have been so bad if the machinery could 
have been kept running the year round. But not a 
wheel turned more than six weeks of each year. Dur- 
ing the other forty-six weeks the plant was silent be- 
cause it was an old fashioned canning plant. Not old 
fashioned then—old fashioned now. In 1879, when 
Mr. Van Camp took charge of his father’s canning 
establishment, it was up to the minute in methods and 
machinery, but the season of activity was short only 
because the fruit and vegetable seasons were short. 
Only sweet corn, tomatoes, peas and such things were 
put up, and when the short harvest season ended there 
was nothing much to do for another year. Goods 
were to be shipped, of course, but there was nothing 
for the $2,000 worth of second hand canning ma- 
chinery to do. 

This situation did not please Mr. Van Camp. Prob- 
ably it had never pleased any canner. It is not pleas- 
ant to have so large a part of one’s investment lying 
idle most of the year. But tomatoes would not ripen 
in January, corn would come onto the cob only in 
summer, and there seemed to be no way to conduct the 
canning business except the way that it had been con- 
ducted since the first quart of tomatoes was put into 
a glass jar in a farmhouse kitchen. 

To make a long story short, Mr. Van Camp fol- 
lowed more or less closely in his father’s footsteps 
for twelve years. The particular incident that finally 
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drove him out of the beaten path was his fondne 
pork and beans. Maybe he didn’t have pork and — 
for Thanksgiving and Christmas, but he scldde 
missed them for luncheon. On top of his desk wha 
other men keep their wives’ pictures or the schedule 
of the big league, Mr. Van Camp kept a large bottle 
of catsup. When noon came, he used to pry aa 
can of his own beans, douse catsup over them and fil 
to after the manner of a hungry sailor. - 
It would be interesting, perhaps, to know how many 


Se, 


FRANK VAN CAMP 


times Mr. Van Camp swung the catsup bottle over the 
beans before the idea came to him that he was to keep 
his machinery running the year around. 

“Here I am, sprinkling my beans with catsup. Mil- 
lions of others are doing the same thing. Why can't 
[ put the catsup on for them and make a good thing 
out of it?” 

He could but he never thought of it before. Neither 
had anyone else. But immediately thereafter, the cat- 

(Continued on page 44.) 
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Here is what a large pea packer thinks of it: 


in the same cans. Yours truly, THE VAN CAMP PACKING Co., F. Van Camp, 
Van Camp equipped all their plants in 1910 








CLIMAX MACHINERY CO., 165 E. Morris St., Indianapolis, Ind. 


Climax Quality Pea Separator 


Large Capacity 








Separate your 


peas for quality. 


Separate the 
tender from the 
hard. Then grade 
as to size if you 
want to. Make a 
prime grade. Ask 
the jobber if he 


cannot get more 
for these than for 


the mixed kind. 


Get your order 
in early, as we 
are already build- 
ing and installing 
for this year’s 
pack. 








Climax Machinery Co., City. Indianapolis, Ind., Sept. 24, 1909. 
Dear Sirs:—We are in receipt of your favor of the 28rd inst., and in reply we are pleased 
to say that by using your pea separator on this year’s pack we were able to separate the hard 
from the tender peas and in packing them this way we were able to secure a higher average 
price than we would have been able to have secured if both grades had been a. oe 
resident. 
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News for Catsup, Pickle, Kraut and Vinegar Makers 











The Essex Packing Co., Tappahannock, Va., reports as fol- 
lows: 

“We do not handle pulp. We do not know 
whether our neighbors will or not. We are inclined 
to think not, as very little of it is put up in this sec- 
tion.” 

A prominent Ohio canning company makes this report: 

“We do not expect to make any pulp at all this 
season, and we do not know of but one canner who 
expects to do much with it this year. Although 
there may be a quantity of pulp put up by canners 
we have not heard them express themselves regard- 
ing same.” 

A Virginia packer reports under recent date: 

“Your inquiry in regard to tomato pulp in this 
section received, and I know of no one who will 
make pulp here the coming season.” 





PICKLE AND CONDIMENT TRADE NOTES. 

Nicholas Roberts is*contracting cucumber acreage 
in the vicinity of Springfield, Ill. He is making an 
effort to secure contracts for about 200 acres. 

A report from Princeton, Mo., states that the plan 
of the National Pickle & Canning Company,.of St. 
Louis, to put in a salting station at Trenton is “off.” 
The Princeton Gazette says in this connection that 
“A serious hitch in the details of the transfer of the 
canning factory property has rendered very doubt- 
ful the location of the big plant in Grundy’s capital, 
say the promoters. The disagreement is over the 
amount of land involved. The pickle men thought 
they were to have all the land from the canning 
factory to the Rock Island bridge except the ice 
plant. The canning factory owners assert that for 
the agreed price they were to deed the pickle men 
only the canning factory and the lands on which it 


was located. Meanwhile they haye sold the 
lands to the ice plant company.” _ other 

We understand that a pickling plant j 
in this spring at esa hg One ant 18 to be put 

Lutz & Schramm, of Allegheny, Pa., are consid 
<i establishing a pickling station at Mancelona, 

Charles Backman, connected with the J, S. ¢ d 
ney Pickle Company, has been contracting phe: 
ber acreage in the neighborhood of Mankato Minn 

We understand that the William Henning Com 
pany, Chicago, have secured a site for a pickle salt. 
ing station in the Harvard Park addition to Sprin 
field, Ill. . 

ANTICIPATES LARGE DEMAND FOR PULP. 

C. W. Baker & Sons, well known brokers of Aber. 
deen, Md., in their last weekly circular to the trade 
say: 

“We anticipate a large demand for tomato pulp 
during the coming packing season and if interested 
in these goods will be glad to figure with you. The 
pulp that we offer will be made from whole toma- 
toes, just as they come from the field.” 


CALIFORNIA RAISIN DAY. 

San Francisco, Cal., April 20—This State on 
April 29 will celebrate its third annual Raisin Day. 
With a slogan of “Eat raisin bread,” every effort 
is being made to have the observance of this day 
more generally participated in this year than ever 
before. 


SURE SEAL CO. REMOVES OFFICES. 

The Sure Seal Co., New York City, has removed 
its office and factory to 81 Prospect St., Brooklyn, 
N. Y., where they will be pleased to have their 
friends and customers address them. 








NON-ACID SOLDERING FLUX 









'» BRAND 


Y 


Garden City Laboratory, 





>. SOME OF ITS SUPERIOR FEATURES 


Non-fumous — Non-irritant — Non-corrosive — Great Sealing 

Efficiency—Productivity of Solder Flow. 

Its superiority fully proven by its adoption and use by many of the largest 
canners of America. 


4134 So. Halsted Street, Chicago, Ill, 
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How Good—Not How Cheap. 








A first-class motto, isn’t it, Mr. Canner? 


One that appeals more and more every day to 
the better class of customers; the men and 
women who are willing to put up their good 
money to get your good product. But they are 
learning to demand their money’s worth. You 
must make good. 


Sales and profits depend on your customers’ 
good opinion. The bigger the sales, the larger 
the profits. Now, your customers judge your 
product by three things—its appearance, its ten- 
derness and its flavor. By these standards you 
rise or fall. 


Diamond Crystal Salt will help you attain the 
highest standards. 


Salt affects the appearance, tenderness and 
flavor of canned goods decidedly. The pres- 
ence of lime in appreciable quantities in the salt 
you use invariably handicaps you in your efforts 
for better results. Lime detracts from the ap- 
pearance of your product by clouding the liquor 
of your vegetables. It also toughens to a marked 


degree the shells of such vegetables as peas, 
beans and corn. 


Ordinary unpurified salt with its rank, bitter 
taste won’t lend the flavor to your goods that 
will make your customers come back for more. 
Diamond Crystal Salt, 99.7 per cent pure, adds 
the seasoning that hits the spot. 


In using Diamond Crystal Salt you don’t have 
to overcome the handicaps imposed upon you by 
the use of ordinary lime laden salt. The proc- 
ess of manufacture we employ is purely mechan- 
ical and effectually removes all the impurities 
which are present in all salt in its natural state. 


More than this, it assures you that every bar- 
rel will be like every other barrel. You can de- 
pend on that absolutely. Now, with ordinary 
salt you may get good results one day, but the 
chances are that the next day’s work will be 
unfit to send out to the trade. 


Take no chances, You don’t have to. Just 
send us an order for Diamond. Crystal. You 
will find it just as good as we say it is. If you 
don’t—but you will. 


~ DIAMOND CRYSTAL SALT CO. 


ST. CLAIR, 


MICHIGAN 
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CLASSIFIED ADVERTISEMENTs| 





enced help wante 





preservers, condiment makers, fruit dryers, brokers, buyers, salesmen and manufacturers of supplies, read THE CAN 
week, making this paper the best medium in existence in which to place advertisements of used machinery wanted or for sale 
d situations wanted, canning factories, seeds, boxes, labels, etc., wanted or for sale. 


IMPORTANT—To Insure Insertion Under This Heading, Copy Should Be In This Office Not Later Than MONDAY 


Practically every large canner in the United States and Canada, as well as a large majority of smaller packers and an picker, 
oo 


ey 





. experi- 




















SEEDS. 





=WAN TE D— 














HELP WANTED. 


WANTED—Catsup cook, competent to superintend branch 
factory; refererce required. Address ‘‘B. 8.-290,’’ care THE 
CANNER. 





WANTED—150 bushels good Country Gentleman seed ory 
Address and send samples to C. W. R., 1645 Talbot Ave Tn 
dianapolis, Ind. (287) 





WANTED—Will exchange 60 bushels Prince of Wal : 
seed, 1910 crop, hand picked, for Admiral or Adee ry 
dress ‘‘Box E. 213.’’ care THE CANNER. eiaae 








WANTED—A No. 1 capping man, also one tipper and 
patcher. State references when writing. None but experi- 
enced men need apply. Address P. Hohenadel, Jr., Canning 
Co., Rochelle, Ill. (294) 














FOR SAL E——— 











FACTORIES. 





POSITIONS WANTED. 


WANTED—Situation by capper operator, tipper, patcher, 
calcium processor. Box No. 308, care THE CANNER. 








WANTED—Position by superintendent and processor. Ex- 
pert on machinery. Address ‘‘N Y 262,’’ care THE CANNER. 


WANTED—Position as superintendent-processor. Pack full 
line of fruits and vegetables. References. State salary. Ad- 
dress ‘‘Oklahoma 195,’’ care THE CANNER. 











MACHINERY WANTED. 





WANTED—At once, 4 left-hand Model M. A. Sprague corn 
cutters. Address I. Snyder, 1135 E. Baltimore St., Baltimore, 
Md. 258) 


WANTED—Good kraut tanks at once, new or second hand, 
14x7 stave; state price and present location. Address J. C. 
306, care THE CANNER. 


WANTED—Two Sprague Model M corn cutters. State con- 
dition and lowest price. Address ‘‘Box C. T. 305,’’ care THE 
CANNER. 

WANTED—One Cox hand capper, No. 3, changeable; one 
gas machine for same, one four-horse vertical machine. Ad- 
dress ‘‘ Box S. K., 296,’’ eare THE CANNER. 

WANTED—Several second-hand Portland style steam chests, 
described in Sprague catalogue, page 324; send description of 
condition. Address F. B. Greene, Portland, Me. (272) 























MISCELLANEOUS. 


WANTED—In first-class condition, string bean cutter, apple 
and bean filler, and a machine for grading beets. Address J. 








Ed Guenther, Swensboro, Ky. (309) 
WANTED—Tomato pulp in barrels. Address H. G. Bates 
& Son, Blanchester, Ohio. (283) 








WANTED-—Every canner who desires to grow, and have his 
growers to grow good crops of sweet corn, to buy ‘‘How to 
Grow 100 Bushels of Corn Per Acre on Worn Soil,’’ written 
by William C. Smith, president Great Western, Canning Co., 
Deiphi, Ind. 

This book is conceded to be the most interesting and useful 
farm book of the times. It contains valuable information 
about the growing of sweet corn and other crops. Every canner 
and grower of crops should have this book. Finely illustrated. 
Price, $1 prepaid. 

Smith Publishing Co., Delphi, Ind. (291) 

WANTED—To sell the work entitle1 ‘‘ The Book of Corn,’’ 
by Herbert Myrick, assisted by A. D. Shamel, E. A. Burnett, 
A. W. Fulton, B. 8S. Snow and other specialists; illustrated ; 
upwards of 500 pages; cloth bound; price, postpaid, $1.50. 
Address THE CANNER Publishing Co., 222 N. Wabash Ave., 
Chicago. 





FOR SALE—An up-to-date canning factory completely 
equipped with modern machinery in one of the best fruit 
sections close to the Southern Missouri line. For further 
particulars address ‘‘H, T., 142,’’ care THE CANNER. 





FOR SALE—Established up-to-date vinegar plant, about 60 
per cent of cost, or will lease it to responsible parties. Very 
central for apples and shipping facilities. Address E. H. 
Ingham, 64 Albina Ave., Portland, Ore. (276) 


FOR SALE—First-class tomato canning plant located in 
best tomato section in Ohio. apacity, 25,000 cans per day, 
A bargain if sold at once. Address Enterprise Packing Co,, 
Camden, Ohio. (298) 








Read for Profit—‘‘Canner Want Ads”-- Use for Results 





SEEDS. 


FOR SALE—200 bushels extra fine Stowell’s Evergreen sweet 
corn seed. Grown from Connecticut seed; pure strain, high 
germination, $2.50 per bushel. Address Louis McMurray Pack- 
ing Co., Pontiac, Ill. (277) 


FOR SALE—Several hundred bushels nice Old Colony Seed 
Corn. High germination. Bloomington Canning Co., Bloom- 
ington, Ill. (252) 


FOR SALE—Machine-cleaned Alaska seed peas. If inter 
ested .write for samples and prices. Teweles & Brandeis, 
Sturgeon Bay, Wis. 

FORK SALE—Choicest Stowell’s Evergreen sweet corn seed; 
guaranteed pure as the purest, and of stronger vitality than 
Eastern grown seed. Address Dobry Sweet Corn Seed Co., St. 
Paul, Neb. an 
“FOR SALE—We offer the following seeds of first-class 
pedigree and high germinating powers. Samples and prices 
upen request: 

400 bu. 
206 bu. 
289 bn. 











Gregory Surprise Peas. 
Horsford Market Garden Peas, 
Admiral Peas. 

100 bu. French Flageolet Green Lima beana 

12 bu. Keeney Stringless Flat Wax Beans. 

Receivers U. S. Canning Co., 25 Dun Bldg., Buffalo, (392) 

—¥OR SALE—875 bushels Advancer Seed Peas; good stock, 
$4.00 per bushel, f. 0. b. Duluth Minn, Address Box 295. 





FOR SALE—Ten bu. Evergreen sweet corn, grown in Wis 
eonsin; germination, 90 per cent; bu., $3.25; samples free 
J. W. Jung Seed Co., Randolph, Wis. (311 








FOR SALE—100 bushels Stowell’s Evergreen Sweet Corn 
Seed, testing 95 and better. Price reasonable. Grimes 
Canning & Preserving Co., Grimes, Ia. (315) 


MACHINERY. 


FOR SALE—One Ulery M. & 8. silker in good condition. 
Address ‘‘Box K. 312,’’ care THE CANNER. 
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ALE—The following machinery, all in first-class con- 


FOR 8 
ersiengo Capper for Nos. 2, 3 and 10 cans with 


1 1% Plain Junior U. S. gas machine. 


1 Day Catsup finishing machine (never used). 


: ider filter. 
3 md &t Bristol tomato can fillers. 


’g Firepot systems. 
eB. R, 141,’’ care THE CANNER. 





“FoR SALE—Hawkins Universal exhauster, No. 16, completely 
ed and newly repiped; just as good as new; cost $275; 
also Sprague Universal rotary liquid filler, first-class condition ; 
also two hand-feed No. 2 Max Ams double seamers for sanitary 
cans; positive driven; base plates recently overhauled; first- 
class condition. Address ‘‘ K-285,’’ care THE CANNER. 


relin 





FoR SALE—Twenty-two upright process kettles, 30 x 65”. 
4re in good condition. Bloomington Canning Co., Blooming- 
ton, Ti. (251) ae NE A Ad ND 
“oR SALE—Sprague compound corn silk brusher, perfect 
condition; used on light pack last season; $350. Address 
“éX, X.-286,’? care THE CANNER. 





Se 2 = 

FOR SALE—One cabbage and tobacco planter, never used; 
also two second-hand kraut cutters at a bargain. Address 
‘“H, Box 299,’’ care THE CANNER. 





“FoR SALE—1 Hawkins capper, slightly used, in first-class 
condition; 1 King filler, slightly used, in first-class condition; 
1 Stevens filler, new, never used. Price, $750 for the lot. 
Address Perfection Packing Co., Lebanon, Mo. (300) 





“FoR SALE—Cheap : 4 Hawkins cappers. If interested write 
C. E. Sears & Co., Circleville, Ohio. (171) 


FOR SALE—One Hawkins copper and wiper, slightly used; 
good as new; also one King filler in good order, Baltimore de- 
livery. Address X. Y. Z. 307, care THE CANNER. 
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FOR SALE—Cheap: One Stevens tomato filler and con- 
veyor, both new. Address Chatfield Canning Co., Chatfield, 
Minn. (314) 





FOR SALE— 
Merrell-Soule rotary corn silker, Maine style, with extra 
sieves. 

Stevens tomato filler, in first-class condition. 

open retort, 40x72 inches. 

carburetor and No. 3 blower. 

revolving tomato peeling table. 

Moore deep well pump, 4x6 inches. 

Hamachek Ideal pea harvester. $75. 

About 500 nailed and 2,000 shooks No. 3 soft white pine, 

inside measurement 1714x1234x9*%4 inches; ends % inch one 

piece; sides, 7 inch one piece; bottoms, ys inch two and 

three pieces; tops, ys; inch two pieces; some basswood covers. 
All machines are in first-class condition. We are confident 

that cur prices will interest you, so write us. Address Frank 

Herfort Canning Co., Baraboo, Wis. (301) 


= 


fat dt et ed et 








MISCELLANEOUS. 





PROCESSES FOR SALE. 

The processes for sale are complete and up-to-date in every 
detail, written in plain language by an expert of twenty-five 
years’ experience, and are guaranteed to produce results. Ad- 
dress ‘‘ Expert 278,’’ care THE CANNER. 





FOR SALE—Tomato Plants by Humboldt Canning Co., 
Humboldt, Tenn. Cold-frame plants, ready about May lst, at 
$1.50 per M. Outdoor grown, ready May 10th to 15th, $1.00 
per M, f. 0. b. express company. Livingston’s New Stone (274) 


FOR SALE—300 cases fine tomato pulp, packed in No. 10 
cans, with preservative. Sample and price will be sent on 
request. Address ‘‘Tomato Pulp 297,’’ care THE CANNER. 








HUNTLEY WHIRLPOOL WASHERS FOR SALE. 
FOR SALE—Two (2) Huntley Whirlpool Washers practi- 
cally as good as new, made by the Huntley Manufacturing Co., 
Silver Creek, N. Y., also one (1) Hawkins Capping machine. 
Address Burt Olney Canning Co., Oneida, N. Y. (206) 


FOR SALE—‘‘ The Book of Corn.’’ This is a work of 500 
pages by Herbert Myrick, assisted by B. S. Snow and other 
corn specialists. Profusely illustrated. Price. $1.50 postpaid. 
Address THE CANNER Publishing Co., 222 N. Wabash Ave., 
Chicago. 
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Packers’ Cans 


POPE 
“Clean & Bright” 


























PLATES 


Pope Tin Plate Co. 


GENERAL OFFICES: EASTERN OFFICE: 
PITTSBURGH, PA, 29 BROADWAY, NEW YORK CITY 
-HICAGO OF FIVE, 140 S. Dearborn St. 
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SCRAP= 


THE VULCAN DETINNING CO. 

















The Improved Automatic 


CAN STAMPER 


For marking tin cans of all styles 
and sizes 


(We make an extra attachment for 
marking Sanitary cans.) 


Perfect Can Stamper Company 
LeRoy - - - e ¥. 


~ 





Holley, N. ¥., December 5, 1910. 
Perfect Can Stamper Co., 

Le Roy, N. Y¥. 
Gentlemen:—The Can Stamper pur- 
chased’ of you has given excellent satis- |) 
faction, marking the cans plainly, and ~ @ 
giving very little trouble to keep in order. | 4 
. Yours truly, 

HUDSON & CO. 
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Export Trade Opportunities 


Reports from Our Consuls Containing Information Relative to 
Markets and Methods Abroad 














Canned Goods in Brazil. 
(FROM CONSUL P. MERRILL GRIFFITH, PERNAMBUCO.) 

There seems to be an excellent opportunity in this 
section of Brazil for American manufacturers of 
canned goods to extend their trade, particularly in 
canned meats. 

The city of Pernambuco has about 225,000 inhab- 
itants. The grocery trade is controlled by Portuguese 
merchants. There are many attractive and conve- 
niently arranged stores and the consumption of canned 
goods is considerable. A large quantity of the canned 
meats and butter is of domestic manufacture and 
comes chiefly from Rio de Janeiro, but practically all 
of the remainder of these articles, as well as food- 
stuffs, sea food, confections, wines and liquors, etc., 
is imported from Europe. 

An idea of the retail prices for canned goods pre- 
vailing in this market may be obtained from the fol- 
lowing table: 


Articles— Prices. 

Biscuits, soda: 

Pe ELECT COCR CUR CCE TR kilo. .$1.50 

RET ONT See She ee TEE ET one-half kilo.. .76 
Butter: 

4 ss scat a's CNA ad Saka scennesee gs do .66 

EE i. 2 ots alan ca ice nod edcutee teeta wel do .86 

EE ie 2 orinte care Wve ele &,4.8 So ba wie ce ee do .76 
FANE PER s «0 645 deh an ccrasecenccs pad ee coon do... 1.18 
PEI, ac dan can cccpagriocceokeneraws PAG 
lg AS Perr ir terre red es do... .76 
MN, TIO on hse Sec cease cnc cseteerscecses do... .80 
Sardines: 

ONG 6 osc doen endeViowakarecbweeaene do 40 

Dg ies a Sa Rhs Wines OEE Mes we Kp annian do .50 
Sausages: 

SS BOR ae eee eee do 1.16 

PD « Soleus os se Gilet cco deme cass is ares 33 do 1.00 
Tongue: 

ee Pe Pee ere eee kilo.. 1.00 

RS I ee eee ea a .do... 1.50 


AMERICAN CANNED GOODS COULD COMPETE. 

Through the courtesy of the proprietors, I have per- 
sonally inspected the stock of several of the largest 
stores in Pernambuco and am surprised to find the 
amount of American canned goods so insignificant. 
Many stores carry nothing at all, others a few cans 
of fruit or meats. 

These conditions can and should be changed. There 
is plenty of room in these stores for at least a mod- 


erate supply from the United States. Most of th 
varieties of American canned goods are as atthe 
and are as scientifically and hygienically prepared oc 
any on the market and the quality, too, guaranteed “4 
the United States pure food laws. It would se ; 
that they could be transported and sold throughout rs 
country at prices that would enable them successfully 
to compete with similar articles here, with the Possible 
exception of those of domestic manufacture. Even in 
the latter event, the exporter well knows that the de- 
mand for any article of whatever character depends 
almost wholly on the price, quantity and quality, 
HOW THE MARKET SHOULD BE ENTERED. | 


American manufacturers of canned goods, and 
canned meats in particular, interested in extending 
their trade in this country, should carefully study ex. 
isting trade conditions with this end in view. Of 
course, the most efficient way to do this is by sending 
out thoroughly competent representatives who speak 
the language of the country (Portuguese) and who 
are familiar with the social and business customs of 
the people, but if this should be inconvenient, then by 
the use of catalogues and descriptive circulars, all of 
which it is preferable to have printed in Portuguese, 
and the weights, measures, etc., stated according to the 
systems employed here. 

[The mames of leading grocers of Pernambuco, as 
well as the other cities within this consular district, 
appear in the World Trade Directory just issued by 
the Bureau of Manufactures. | ‘ 

Canadian Commission Merchant Wants Canned Goods. 

No. 6254.—A commission merchant in a Canadian 
city informs an American consular officer that he 
wishes to handle lines of provisions, such as beef, pork, 
canned goods, etc., produced in the United States. To 
this end he solicits correspondence from American 
dealers. ’ 

Inquiries in which addresses are omitted are on file 
at Bureau of Manufactures. In applying for addresses 
refer to file number. 


OWING TO THE TARDY SPRING. 
Mrs. De Grasse Greene has been quite poorly the 
past week.—Jefferson County Journal. 














SEEDS FOR CANNERS AND PAGKERS 
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Vegetable 30 Days’ Free Trial 


Fruit Canners 4 We Suranie 
and Milk Hiiiben ae 


All find the | UJ, S, | not 


only the most efficient but 
the most reliable and cheapest 
gas service on e on the market. 
Let us prove it in your plant 





























ass esteaunean Tuan PRESSURE BLOWERS, 
MUSKEGON, MICH. 



































FIRE INSURANCE at 


CANNERS EXCHANGE 


ASSETS AND LIABILITIES. 
31st December, 1910. 
















ASSETS. Surplus, distributed to credit of subscrib- 
Accounts receivable: Un- ers’ accounts brought down............ $ 111,655.49 
paid premium deposits. ...$ 13,330.42 Reserve fund deposits...........ccceee- 25,610.00 
Cash in bank .............6 219,901.83 $ 233,232.25 Surplus reserve ...... seeeess gence odes 13,158.56 
pass aa Net contingent subscribers’ liability on 
WEED. BUUED: 6h.00-4e:85.000csecksaece 10,617,320.11 
LIABILITIES. Bie ate NES 
Unearned premium deposits.$ “— 256.57 . Total amount of policies in force 31st 
Due sundry persons........ 2,551. 63 December, TG. . oo. sccicciicccscnss $10,767,744.16 
Unadjusted fire losses (es- _—_—_—_——__ 
EE is oki ues ds se 2,000.00 Net losses, January 1st to December 31st, 
Reserve fund deposits...... 25,610.00 1910 (incl. ), adjusted and paid........ $ 27,213.32 
Surplus reserve ........... 13,158.56 Interest earnings, January 1st to Decem- 
Surplus, distributed to credit bee Riek; TS0S LIME) io secdvicvisecices 4,234.88 
of subscribers’ aeecants... 111,655.49 $ 233,232.25 Total savings to subscribers, January Ist 
to Décember Sist, 1910. .........00000 112,841.27 





We have audited the books and accounts of the Canners’ Exchange and hereby certify that the above statement, 
in our opinion, shows its true financial condition, as at 31st December, 1910. 
THE INTERNATIONAL AUDIT COMPANY, 
By (signed) JoHN McLaren, President. 
Over the past three years we have saved our subscribers on the insurance they have placed with us 


$182,001.89. 
Advisory Committee. 


For information send to Frank Van Camp, Chairman, George G. Bailey, Treasurer, 


Lansine B, Wagner, Atty. and Mgr., Indianapolis, Ind. Rome, N. Y. 
222 No. Wabash Avenue William R. Roach L. A. Sears 
Chicago, Il. ° Hart, Mich. ” Chillicothe, Ohio. 


T. Herbert Shriver, Westminster, Md. 

















WISHBONE VS. BACKBONE. 

(Continued from page 36.) 
sup began to go into the cans of Van Camp pork and 
beans and a hungry world was invited to partake of 
the food that made the gods strong. Nor was the Van 
Camp plant ever idle afterward at any time of the 
year. 

A few years later another good thing came his way 
while he was trying to put a good thing in the way of 
someone else. A friend who had a little money to in- 
vest had often asked him to keep his eye open for a 
good place in which to plant it. Van Camp eventually 
heard of a creamery that could be bought at what 
seemed to be an advantageous price to the purchaser. 
The gentleman who wanted to invest was duly notified, 
but he hadn’t enough cash to make the deal. A 
friend put up some and Van Camp put up the rest. 

See how insidiously fate draws the right man to the 
right place. Van Camp knew nothing about the milk 
business—he had tried only to help a friend. In a 
little while he knew much about the milk business and 
owned the whole plant. He had helped not only his 
friend but himself. Again good fortune had come to 
him because he had done an old thing in a new way. 
Instead of conducting a creamery business with a 
cream separator and a churn, Van Camp sterilized his 
milk, evaporated it, canned it and put it on the market. 

Every man who ever failed in the condensed or 
evaporated milk business had done the same things. 
But Van Camp did one tl.ing that the failures never 
did—he let the whole country know what he had 
done and what he had for sale. In other words, he be- 
came a tremendous advertiser. Not only did he be- 
come an advertiser of his particular brand of milk but 
before he spent a cent he gave his best thought to the 
manner in which he should do his advertising. 

The bright idea that set his milk business on its 
feet came to him at four o’clock in the morning. An 
hour before he had been awakened by the tapping of 
the milk question on his brain. In bed, with the lights 
out, the answer finally came to him. This was the 
answer : 

“Spend $200,000 on the women of New York city. 
Give every one who will ask for it a can of milk.” 

Mr. Van Camp went to New York and in a single 
day perfected arrangements for the spending of the 
$200,000. First, he placed advertisements in all of 
the New York newspapers, in which he made the 
announcement that the newspapers of the following 
Sunday would contain coupons, each of which could 
be exchanged at any grocery store for a can of his 
evaporated milk. He made this preliminary an- 
nouncement because he wanted to get the full force 
of his forthcoming coupon advertisement. 

The result proved the wisdom of his plan. On the 
following Monday everybody in New York drank 
milk on Van Camp. Grocers who had never heard 
of his milk heard of nothing else all day. From every 
quarter came a snowstorm of coupons. Grocers who 
carried none of Van Camp’s milk in stock beat it to 
the supply depot to get stocks. Grocers who carried 
stocks were soon cleaned out and joined the proces- 
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sion to the supply depots. All deal 

get busy because Van Camp had advertioed ea » 
would redeem each coupon for the full retaij + 
the milk, which gave each grocer his usyal = . 
the business. Proht on 

During the next few days Van Camp redeemed 
more than a million coupons, at a cost of more than 
$100,000. Apoplectic men would have fallen d 
at their desks. Van Camp merely signed the ch = 
looked pleasant and waited. What he wanted were the 
final returns from New York. He wanted to ek 
how many of the women whom he had treated 1, 
milk would come back and buy milk. Six hundred 
thousand came back. Moreover, having come back 
they stayed. In a day he had established a busines 
in the city of New York of 600,000 cans a week 
The figure never became smaller. On the contrary 
it has continued to grow larger. " 

Back of such success there is always a reason 
There is a reason why eight milk factories are te. 
quired to fill the demand for Van Camp’s milk; there 
is a reason why 250,000 of the 350,000 grocery stores 
in the United States keep Van Camp’s canned pork 
and beans; there is a reason why four canning fac- 
tories are required to put up the fruit and vegetables 
that go out under the Van Camp labels. There is 
also a reason why Van Camp is one of the hest 
known canners in the country. There are 200 other 
individuals and firms engaged in the canning indus- 
try. You know the name of Van Camp—how many 
of the other 200 names do you know? : 

Mr. Van Camp was asked to give his reason for his 
success. “Surely you are not the only one of the 200 
canners whose products are good, so how comes it 
that you have the largest business?” 

“Advertising has done it,” he replied. “TI have al- 
ways been a great advertiser. I have spent $3,000,000 
to make people acquainted with me and my goods. 
Goods move slowly when few persons know they exist. 
Advertising spreads the news that the goods are on 
the market. I have advertised heavily because I saw 
in it a method of getting the same volume of trade 
in a day that I might otherwise have to wait years 
to get. 

Of course, no sane white man would admit or be- 
lieve that his goods were no good—that advertising 
had brought all of his success. Mr. Van Camp isa 
sane white man. He has a good workman’s pride in 
his work, but his pride does not carry him to the 
point of boastfulness. He says there are other can- 
ners whose products are as good as his own, but he 
knows of no other canner whose products are better 
than his own. Also, he knows of many canners whose 
products are not as good as his own. When a rival 
sells canned pork and beans for less than Van Camp 
pays for the raw beans, he naturally draws the con- 
clusion that the customers of his rival are not feed- 
ing upon as good beans as Van Camp cans. 

Mr. Van Camp also attributes much of his success 
to the discrimination with which he advertises. He 
seems always to be studying both the psychology of 
women and the psychology of the crowd. 








When You Write Advertisers 


Our advertisers like to know where their replies come from. 


Canner.” 
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HAVE YOU 


written for a sample of the H. & D. corrugated fibre-board box adapted to 
your shipping needs? If not, NOW is the time and here the address: 
Hinde & Dauch Paper Company, Sandusky, Ohio. 























Mild Cure Station 


Cold Storage Plant on the 
E V E vd Y ( Halibut Station ope 
| Whaling Station Pacific Coast 


| Salmon Cannery | 


Fish Fertilizer Plant 
Clam Cannery 


is shown on the 


PACIFIC FISHERIES WALL MAP 


Issued this month by the publishers of PACIFIC FISHERMAN, the official organ of the 
Pacific coast fishing industry. 

An encyclopedia of the entire Pacific coast fisheries, ever before your eyes, always accessible. 
Mounted on cloth. 


One copy Five copies Twelve copies 
$1.75 $7.00 $15.00 


FILL OUT THIS COUPON. 








PACIFIC FISHERMAN, 
Seattle, Wash. 


Enclosed find $........ , for which please send........ copies of Pacific fisheries wall map. 
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PENDING APPLICATIONS FOR CANNED GOODS TRADE 
MARKS 


fhe following trade marks have been favorably 
acted upon by the Patent Office at Washington, D. C. 
Any person who believes he would be damaged by the 
registration ot a mark may oppose ey 

Serial No. 45,517. Word ‘‘Apex.’’ Owner, Apex Fish Co., 
Anacortes, Wash. Used on canned salmon. 

Serial No. 48,431. Word ‘‘Peerless.’’ Owner, Onalaska 
Pickle & Canning Co., Onalaska, Wis. Used on sour relish, 
sweet relish, mustard, onions, catsup, olives, sweet pickles, 
sour pickles, and chow-chow. 

Serial No. 49,142. Words ‘‘Yours Truly.’’ Owner, The 
Gibson Canning Co., Gibson, Ill., assignor to Yours Truly Co., 
Chicago, Ill, a eorporation of Illinois. Used on canned 
fruits, canned vegetables, canned soup, canned salmon, mus- 
tard, candy, olives, olive-oil, milk, tomato catsup, extract of 
vanilla, cane-svrup, corn syrup, sugar syrup, wheat flour, 
pancake flour, sugar wafers, tea, chewing gum, rice, gelatin, 
corn starch, pickles, salad dressing, mince meat, cocoa, ard 
chocolate 

Serial No. 51,113. 
of eating. Owner, A. 
Used on tomato paste. 

Serial No. 53,937. Consists of the figure of dome. 
Pieree, Austin-Caswell, Livermore Co., Boston, Mass. 
on cured fish, canned fruits, and canned vegetables. 

Serial No. 54.278. Words ‘‘Major Brown’’ and ‘‘Judge 
Marsh’’ and figure of two men standing on a table and 
feeding two men. Owner, Moore & Brady Co., Baltimore, Md. 
Used on canned oysters. 

Serial No. 54,384. Words ‘‘Fire Ball’’ and figure of same 
(the ball printed in red). Owner, J. H. Merrill Co., Ottumwa, 
Creston and Red Oak, Iowa. Used on canned fruits, canned 
vegetables, canned salmon, canned sauer kraut, canned baked 
beans with tomato sauee, roasted coffee, and canned oysters. 


Consists of a figure of a boy in the act 
Cusimano & Co., New Orleans, La. 


Owner, 
Used 


SEASON’S SHIPMENTS OF APPLES. 

Referring to the season’s shipment of apples and 
some facts worth remembering, a letter from W. N. 
White & Co., of New York, says: ; 

“This week will about wind up the exports of apples 
‘to Europe, and the following facts and figures may be 
interesting and instructive : 


Exports Exports 
this last 
season season 
Barrels. Barrels. 

Port ot New York ee ecee rete eeesesese 326,219 398,944 
ie fe toe. cembas the $40,926 263,626 
So a Ee tee eas 4 72,807 248,020 
Se er IE. co Si wits bore aoe 169,940 587,287 
Ports of Halifax and Annapolis........ 204,254 676,424 
Oe 2 OY OE ae ere ee 5,055 45,356 
Boxes of Far Western............000. 1,070,500 463,362 


PLAN CHAIN GROCERY STORES IN ST. LOUIS. 

To form a $400,000 stock company, stock in which 
is to be sold at $100 a share, to finance their proposed 
chain store system of 125 retail stores and a wholesale 
grocery, is the plan of D. L. Remley and Jacob Maurer, 
who now control sixteen grocery stores in St. Louis. 

SOUNDS ODD. 
Our native tongue is funny, 
For it seems 
We mostly sink our money 
Floating schemes. 
—Kansas City Journal. 














What Do I Know About Capping 


is a booklet that will interest the man that has big mouth and 
sample to No. 10 cans to cap. Yours for a 2 cent postage stamp 


M. E. HOWARD 
344 S. Senate Ave. js ‘ - Indianapolis, Ind. 














SULLIVAN SAYS THE PACKER’S NAME 
WOULD CAUSE TROUBLE. 

President T. P. Sullivan of the 
of Retail Grocers has made an interesting stat 
in regard to the proposed legislation requiring that 
packer’s name appear on all tin cans and other on 
containers. He also advises retailers to tak ae 4 
in the current discussion of this subject, 
| . Phere is one provision in this net weight law that 
spells ‘death’ to the jobber,” says Sullivan, “and th 
is the provision that provides that the manufacturer's 
name and guarantee must appear on all labels of all 
goods packed by said manufacturer. That means 
good-by to the house brands, and without the house 
brands the wholesale grocers would have hard sled. 
ding. You cannot blame them for fighting this par- 
ticular provision hard. It is with these people a case 
of life or death and any man is justified in fightin 
for self-preservation. I have taken up this same pt 
tion with manufacturers whom I think are the most in- 
terested persons in the manufacturer’s guarantee and 
if they can stand for the present law, which permits 
house brands, I don’t know why we retail grocers 
should lose any sleep over it or waste any ammunition 
fighting it. I find these manufacturers are not willing 
to make a stand as radical as contained in the bills ig 
question, but prefer to go along in the even tenor of 
their way and take their chances with the wholesale 
grocer distributing their products. 

“The manufacturers, I find, are unwilling to antago- 
nize the wholesale interests, as they much prefer to do 
business with 3,600 wholesale grocers in the distriby- 
tion of their products than deal with our 300,000 re- 
tail grocers. They seem to claim that the present 
method of distribution, the wholesale grocers’ end of 
it anyway, is cheaper for them than to go direct to the 
retailer, and they much prefer to stand in with the 
wholesaler and curry his favor rather than to antago- 
nize it. 

“Then again there is danger, to my way of thinking, 
that if a state should pass a net weight bill with the 
provision which compels the manufacturer’s name and 
guarantee to appear on all goods packed in that state, 
it would appear that they might establish canning in- 
stitutions just across the state line or pack their prod- 
ucts in some neighboring state whose laws were not 
so drastic in its measures covering this particular end 
of the business.” 


ON CANS 


National Association 


€ no part 


GETS FRUIT CANNERS’ AGENCY. 
The Corby-Cobb Co., of which Thomas V. Cobb is 
president, has been appointed Philadelphia agent for 
the California Fruit Canners’ Association. 














Charles S. Trench & Co. 


BROKERS IN 


PIG TIN anp 
TIN PLATE 


81 FULTON STREET :: NEW YORK 
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ARMERS IN HOME CANNING OUTFITS— 
INTERESTING 17'S BIG PROFITS IN KITCHEN 
CANNED TOMATOES. 


An article calculated to induce farmers to pur- 
; an home canning outfits was published in a recent 
one sf Farm and Fireside under the heading, 
ec eaine Factory on the Farm; a Chance for 
A Profit’ and How to Make the Most of It.” 
New fT James D. Bowman, and contains 


article was by 
pe eresting passages, among them the follow- 


some int 

ing * he farmer to sell his 

It is not to the best interest to the farmer to sell his 
+ in as raw a state as the market will take and lgt 

ag ther fellow put it in condition for the table or the 

~ ’s shelves and, incidentally, make the larger profit. 

ag aim to produce as near as possible a finished 




















J In a Farm Canning Factory 
From Right to Left are Shown Processes of, Posting, Filling Cans, Flexing, Capping and, at Furnace, 


product on the farm. Besides, there is a fascination in 
being a real manufacturer, so to speak, and putting an 
article on the market bearing your own name. It is 
attractive also to the children and is a welcome change 
from the regular routine of farm work. 

I first became interested in this subject three years ago, 
when I grew two acres of tomatoes for a small local cannery 
and came out on the wrong side of the balance sheet. The 
price they paid, twenty-five cents per bushel of sixty pounds 
(or something over eight dollars per ton), would not enable 
aman of small acreage to make a living, to say nothing of 
keeping up the fertility of the soil. 

I decided that if I could can tomatoes myself, although 
it would mean much more work, it would enable us to make 
two or three times as much per acre. Besides, we could 
sell fresh vegetables only when the market was good, can- 
ning only the surplus, not only of tomatoes, but of other 
vegetables as well. * * * 

I have not done a large commercial business, only putting 
up a few thousand cans, a few of which I retailed to the 
consumers in a mining town, but most of which I wholesaled 
to retail grocers in Fairmont, only three miles away from 
our place. 

CERTAINLY PAYS. 


So much for my own experience. The question most 
readers will ask, I think, is: ‘‘ Will home canning pay on 
the average farm?’’ Certainly, it pays; more than anything 
I have ever attempted, except growing strawberries. As to 
how much it will pay, that depends on many contingencies: 
the locality, condition of the crops and market, how you 
market and last, but by no means least, the man behind 
the business. I will give you some figures and you can work 
your own problem out yourself. 


A bushel of tomatoes should fill eighteen cans; I have 
filled twenty or more from a bushel, but eighteen is a fair 
average, take one season with another. Cans, cases, labels 
and all supplies cost me about 21%4 cents per can. Under 
no circumstances should they cost more than 3 cents, in- 
cluding freight. I have six children between the ages of 
lune and seventeen. My family ean easily put up 300 cans 
mone day. By employing neighbors’ children to peel toma- 
toes, which will not cost much, we can easily put up 500 
to 600 cans per day. So, you see, we are able, at little 
expense for labor, to put up many thousands of cans in a 
season, although we put up less than 3,000 the past season, 
not having the stuff to can. 


FACTORY PRICES VERSUS HOME PRICES. 


t Factories pay, for peeling, 3 or 4 cents per pail of peeled 
omatoes. One packer, if she is experienced, will fill from 
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Chisholm-Scott Co. 


Pea Hulling 
Machinery 


Main Office 
CADIZ - OHIO 


THOMAS A. SCOTT, Gen. Mégr 


Factory: Suspension Bridge, N. Y. 


Operating Patents of 
C. P. and A. J. Chisholm, R. P. Scott. 
J. A. Chisholm and R. P. Scott 


The Only Successful 
Pea Viner ever invent- 
ed or manufactured 


Chisholm-Scott Co. 




















RAYMOND LEAD COMPANY 


Lexington St. & Washtenaw Ave. 
CHICAGO 





MANUFACTURERS OF 
SOLDERS 
OF ALL KINDS FOR 
Canners’ Use 





Pig and Bar Lead and Tin 


Unequaled Facilities for Manufacturing 
a Uniformly Superior Quality of Goods 


Write for Prices, Stating Composition and Quantity Wanted 
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1,000 to 2,000 eans per day—say 1,000 cans—receiving about 
$1 per day. A capper will cap 2,000 cans per day, or more, 
getting $2.50 per day. These figures are for experienced 
hands, of course, but they give some basis for figuring costs, 
on an average. 

Suppose a man has good soil and intends to grow five 
acres of tomatoes for a cannery at the railroad. He will 
do well to get 200 bushels per acre, or 1,000 bushels in all, 
which he must pick and haul right to the factory, at 25 
cents per bushel, or only $250 gross. Now, if he has an 
outfit, costing perhaps $50, and a shed to work in, he and 
his family will fill with those same 1,000 bushels of toma- 
toes, 18,000 cans, or fifteen hundred dozen. At 90 cents 
per dozen (the wholesale price this year) they will bring 
$1,350 gross. The cans and supplies will cost about $450, 
while $10 to $15 will cover fuel and gasoline (for soldering 
furnace) and all incidentals, leaving, say, $850 as the return 
for the year’s tomato crop—$600 more than the factory 
would give. Figure it yourself if $600 would be fair pay 
for the family’s six or eight weeks’ work. 

Will the canned product sell? Readily, and the longer 
you follow the business, the better the market, for if you 
take pains vou can produce even a better article than the 
large canning plants, and people will call for your goods. 

THE WORK IN OUTLINE. 

[t is not necessary to enter into too much detail as to 
the work, because the makers of machines and outfits now 
furnish very complete instructions. But I will give here 
an outline of some of the important operations gone through, 
as illustrated by my own experience. 

Tomatoes are the most profitable things to can and about 
the easiest for the beginner. Plant firm red varieties (not 
yellow nor purple) that are smooth and ripen uniformly to 
stem without green ends. Some of the best that I have 
tried are Stone, Paragon and Matchless. 

If the machine or outfit has no provision for scalding, use 
an iron kettle on a furnace—or a stock-feed cooker with 
portable furnace will do. Use a strong wire basket holding 
haif a bushel or more; have water boiling or nearly so. Put 
tomatoes in basket and seald by plunging in kettle until 
skin begins to crack. Don’t seald them too much. Put them 
on a peeling-table, or in large tubs, not piling the tomatoes 
up too much, or they will cook. 

Watch the peelers carefully, if they are children. Too 
much tomato should not be cut away and yet all black and 
rotten places, all peel and stem-core should be removed. 
Peel from blossom toward stem end. 

Packing is very important. A careful woman does best 
at this. Fill cans full, but net so full as to allow wet con- 
tents to press firmly against top, else the solder will not 
adhere in capping. ‘‘Extra Standard’’ tomatoes should 
weigh thirty-eight ounces per can, gross, and, when drained 
a couple of minutes on a screen of half-inch mesh, the 
solid contents must weigh not less than twenty ounces, all 
red ripe. (This is the standard outlined in the Tri-State 
Packers’ Association rules.) It takes experience and 
‘‘gumption’’ to pack right. Weigh a finished can occa- 
sionally. . 

String beans are almost as sure a thing as tomatoes, but 
sweet corn and peas only pay (except for family use or to 
save a surplus) when put up on a large scale, with expensive 
machinery. 

Corn will seldom keep when put up in an open canner, 
but I have had good success using a closed steam boiler 
with gage and safety-valve, and processing at fifteen pounds 
pressure, equal to 250 degrees Fahrenheit. This boiler 
has a capacity of fifteen No. 3 or twenty-four No. 2 cans 
and cost me $15. Not a can in 400 spoiled this year. How- 
ever, for tomatoes and fruits the open boiler is as good. 

Corn, peas and beans should be ‘‘blanched’’ or parbe@led 
a few minutes before packing. 

The article from “Farm and Fireside” from 
which the above was taken was sent to THE CANNER 
by an Ohio packer, whose comments are good and 
to the point. “It is little wonder,” he says, “ that 
farmers are demanding a price for their tomatoes 
almost out of reach of the canner so long as such 
articles appear in farm papers, as they are led to 
believe by just such articles that the canner is be- 
coming a millionaire at their disadvantage.” 





CANNER “Wanted” and “For Sale’ Ads MAKE 
GOOD. 








COLUMBIA PACKERS’ DIVIDEND. 


The British Columbia Packers’ 
week declared an initial dividend 
the common stock. For years it | 
for dividends on preferred stock, 
wiped out all arrears, and paid a 
Series B, preferred stock, has been gradually am 
tized out of the earnings of the company. The Re: 
outstanding originally was $635,000, but by March » 
$215,400 had been redeemed, leaving outstanding 
$419,600. 8 


Association last 
of 2 per cent on 
iad been in atrears 
but in May, 1919 

current dividend, 


THE STEEL AND METAL DIGEST. 

We have received a copy of the initial number of 
“The Steel and Metal Digest,” published monthly by 
the American Metal Market Co., 81 Fulton St.. New 
York, N. Y., being a monthly digest of the events and 
developments in the metal and iron and steel markets 

This paper, as the title implies, is intended to pro- 
vide a clear and concise record of the events and de- 
velopments in the metal and iron and steel markets 
month by month, arranged in such a fashion that the 
reader has before him a true and accurate picture of 
the conspicuous features of each month. 

For years the trade has been supplied with weekly 
reports and journals, and in recent times the necessity 
for daily market reports has been recognized and 
adopted by all the large producers, manufacturers and 
dealers, but the bulk and multiplicity of these reports, 
their diversity and the number of subjects they cover, 
makes it extremely difficult for one to appreciate ex- 
actly what has taken place during any given month. 
Important events are lost sight of and possibilities of 
certain developments are easily forgotten in the ever 
changing panorama of the markets, but by recalling 
these to mind “The Digest” will serve to keep the 
trade in direct touch with the many various factors 
that help to determine the course of prices and the 
trend of business. 

The initial number of “The Digest” contains elabo- 
rate tabulated records of metal prices for January, 
February and March, 1911. The tables include prices 
on tinplates during the months mentioned. 


NEW RAISIN SEEDING COMPANY RUMORED. 

Reports originating at Fresno, Cal., are to the effect 
that a new raisin seeding company is being planned 
which will consolidate the interests which have been 
so long warring over raisin seeder matters in Cali- 
fornia. The reports state that a new company will be 
formed, to include the United States Consolidated 
Seeded Raisin Company and a number of the leading 
outside raisin handling firms in a single organization. 





McCALL’S MAY FEATURES. 

McCail’s Magazine for May has some extremely in- 
teresting features, among them “Women in Business, 
“Raising Sweet Peas for Profit,” and some excellent 
short stories. McCall’s is a 50-cent magazine, and 
really wonderful for the price, comparing most fa- 
vorably with any monthly magazine published. Ad- 
dress the McCail Company, 236 West 37th St., New 
York, N. Y. 


NEW CHAIN STORE COMPANY. 

The United Bargain Grocery Stores Co., Jersey 
City, N. J., has been incorporated with $100,000 cap 
tal to conduct a general grocery business. The incot- 
porators were P. S. Roth, I. Klein and M. C. Duane, 
of New York city. 




















last 


“ars 
)I0, 
nd, 
or- 
unt 


oe ee 


ws See ce fF 








THE CANNER AND DRIED FRUIT PACKER. 


49 





[Special 
INFORMATION 


ollowing subjects is easily of interest 
to many—it may be of interest to you. 
"where is no charge for such service as I may render, 
) obligation, direct or implied. 

simply clip this list, mark the items of live interest 
4, you at the present time, and mail to C. A. Stratton, 
499 N, Wabash Ave., Chicago, Il. 


on some of the f 


and n¢ 


Steam Pipe Insulation 


vertilizers 2 ee 
aie Purification Office Equipment—Bookkeep- 
“r Trucks ing systems, accounting 
Auto- ‘ 4 

ericultural Implements machines, typewriters, 


lockers, filing systems, 
duplicating devices 
Shipping Room Supplies— 
Stencils, stencil cutting 
machines, ink, cement 
coated nails 
Ventilators 
Factory Phone Systems 
Fire Protection Appliances 
Steam Boiler Regulators 
Lubricating Oil 
Glass Packages 


Bottling Machinery 
Bottle Labelers 

Roofing Material 

Gasoline Engines 
Dynamos 

Electric Appliances 
Scales 
Belting—Moisture prool 
Cement Construction 
Factory Plumbing 

Time Recorders 











SPECIAL EASTERN ACENT FOR 
The “Sprague” 
Line of Canning Machinery 


‘“‘Hawkins”’ Continuous 












IF Capper, Colbert Rotary 
nt A Tomato Filler, Model 

““M” Corn Cutter, Corn 
<a Cookers, Silkers and 
1 SELL IT. all Machines 


for Canning 
Purposes 
500 Page Catalogue 


for the Asking 


Den’t Werry, 
ask me, I'll 
get it fer yeu 


Cans, Shooks, 
Solder, Crates, 
Climax Flux, 


“Lockwood” 
Gas Machines, 


Tools, Etc., Etc. 


























A NEw 
WEBSTER’S 
NEW 
INTERNATIONAL 
DICTIONARY 
THE MERRIAM WEBSTER 


The Only New unabridged dictionary in 
many years. 

AnEncyclopedia. Containsthe pith and 
essence cf an authoritative library. 
Covers every field of knowledge. 

The Only dictionary with the New Di- 
vided Page. A ‘‘Stroke of Genius.’’ 

400,000 Words Defined. 2700 Pa~es. 

6000 Illustrations. Cost $400,C00. 
Weems Let us tell you 

ne m\ about this mcst 

im) remarkable sir- 
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Store Window Advertising Tanks—Water, pickling 
For Factory Help—Shoes, Cleaning Compounds , 

clothing ; Trade-Mark Protection My Motte: 
Cooperage Spraying — Apparatus, com- The Guyer Must be Satisfied 
Paint—Special quality pounds. 
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THE UTILIZATION OF 
WOOD WASTE BY DISTILLATION 


A general consideration of THE NEW INDUSTRY, 
including a full description of the distilling apparatus used, 
and the principle involved, also methods of chemical con- 
trol, and disposal of the products. 


FIRST EDITION 


Illustrated by seventy-four engravings. One hundred and 
fifty-six pages. Bound in cloth. Sent to any address, post 
paid, on receipt of $3.20 


The Wood Waste Distilleries Company, Inc., 
Wheeling, W. Va., U. S. A. 





INDUSTRIAL ALCOHOL STILLS 


5 Gallon, Tax Free, $135.00 
Pays for itself every month. 


75 to 500 Gallon Stills. 
Installed under guarantee. 


Alcohol Solidified 


Thirty-three samples, solid 
alkaloid cubes, 194 proof, 
postpaid for $1.00. 


The Wood Waste Distilleries Company, Inc., 
Wheeling, W. Va., U. S. A. 
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BOOKS YOU OUGHT to HAVE 


A Complete 


Coursein Canning 


Being a Thorough Exposition of Practi- 
cal Methods of Hermetically Sealing 
Canned Goods, and Preserving Fruits 
and Vegetables. 


By an Expert Processorand Chemist 


This Work Written in Plain Language, Easily 
Understood. With Its Aid All Processes Readily 
Mastered. 


PRICE $5.00 


Order through THE CANNER CASH WITH ORDER 





PROF. DUCKWALL’S New Book 
Canning and Preserving 


WITH —. 


Bacteriological Technique 
478 PAGES, 221 ILLUSTRATIONS. BEAUTIFULLY BOUND IN CLOTH 








A Practical and Scientific Text Book 
for Canners, Preservers, Manufacturers 
of Food Products, Superintendents and 
Processors. 


§.A manager who will master this text 
book will command double his present 
salary and be worth it to his employers. 


Price $5.00 Postage 29c 


FOR SALE BY 


“THE CANNER’, 5 WABASH AVE., CHICAGO 
































GOOD BOOKS F*4 


Canner’s Library 


Canning and Preserving, with bacteriological Tech- 
nique, by B. W. Duckwall, M. 8.; 500 pages; $5.00. 
Postage, 29 cents. 

Siles, Musilage and Silage. By Manly Miles, M D., 
Fr. RB. M. S. Illustrated. 100 pages. 6x7 im. Cloth, 
6@ cts. 

Asparagus. By F. M. Hexamer. [Illustraisd. 174 
pages, 6x7 in. Cloth. 50 cents. 

The Boek ef Corn. By Herbert Myrick, assisted by 
A. D. Shamel, E. A. Burnett, A. W. Fulton, B. W. Suow, 
and ether specialists. Illustrated. Upwards ef 600 
pages, 6x7 im. Cloth. $1.50. 

Field Netes en Apple Calture. By Prof. L. M. Bailey, 
Jr. Illustrated. 90 pages, 5x7 in. Cloth. 175 cts. 

Peach Culture. By J. Alexander Fulton. Illustrated 
204 pages, 6x7 im. Cloth. $1.00. 

Insects and Insecticides. By Clarence M. Weed. Illus- 
trated. 834 pages, 5x7 in. Cloth. $1.50. 

Strawberry Culturist. By A. S. Fuller. Illustrated 
Gx7 im. Cloth. 25 cts. 

Plems and Plum Culture. By Prof. F. A. Waugh. 
Biustrated. 3891 pages, Sx7 im. Cloth. $1.50. 

Spraying Crops—Why, When aad How. By Clarence 
M. Weed. Illustrated. 6x7 im. 150 pages. Cleth. 50 
ote 


Order through THE CANNER, 222 N. Wabash Ave., 
Chicago. CASH WITH ORDER. 














“The Maryland Motor Car” 


Built by 


The Sinclair-Scott Co. 
Baltimore, Md. 




















Write for Price and Llustrated 
Booklet 
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Below are | 


Canners’ Associations 


isted the principal associations in the canning and allied industries in the United 


tes. Communications should be addressed to the secretaries, who will furnish information in regard 


bership, etc. 


“In Union There is Strength” 





————— 





w. E. BOACH, sete, 
Hart 


National Canners’ Hesociation. 


8. F. manger. Vice-President, FRANK E. GORRELL, Sec’y and Treas., 
e 
output, as follows: Packers of from 1,000 to 5,000 eases, $5.00; 50,000 to 100,000, $10.00; 108,000 te 


$25.00; exceeding x 





are graduated “ooeediog, te 
150,000, pa 515.00; 150,000 to 200, 
———— 


GENE DICKINSON, President, 
Eureka, : Ill. 





200,000, $60.00. 
tion. 


Western Canners’ Hssocia 
E. F, TREGO, Vice-President, 
Hoopeston, 1 


FRIEND F. WILEY, Geo’y and Treas., 
Edinburgh, Ind. 





J, W. McCall, President, 


Lilinois Canners’ Hesociation. 
President, 


E, F, Toage, Vieot Gens Biciges, Sap'p-Hoem. 





Gibson City. 
os aon 
B, 4. CRADDO President, 


Humboldt, Tena. 


Southern Canners’ Hesoctatton. 


J. C, SAUNDERS, JBR., Vice-President, FESTUS RHODES, Sec’y and Treas., 
Lebanon, Tenn. Whiteville. 












CHAS. LATCHEM, President, 
Wabash. 


Indiana Canners’ Hesociation. 


WM. SMITH, Vice-President, CHAS. MARTZ, Sec’y and Treas., 
Delphi. Arcadia. 





F. M. SHOOK, President, 
Urbana. 






Obio Canners’ Association. 
WwW. W. esi: - Vice-President, J. C. WARVEL, Sec’y and Treas. 
yde. 


way wu. 








EOFFECKER, 


President, Smyrza, Del. E, GREENABA 
‘CHAS. T. WRIGHTSON, Vice-President, Easton, Md. 





Cri-State Packers’ Hesociation. 
ABAUM, VieoRocaiiems. cuit Del. ROBT. Sg FOGG, en 


x. 7. 








GRAHAM, Bresitent, San J 
HENRY P. 


"DIMOND, Secretary, 


Canners’ League of California. 


F, F. z. seecees. Vice-President, Les Angeles. ISIDOR JAOCO. Vice-President, San Fraancisece. 
San Francisco. JAY DEMING, eS... Gan Sonnste, 








New York State Canned Goods Packere’ Heesociation. 


jaz FP. Onaeee, 1 Ponalitent, z. 8. TH 
Rome, N. Y. 


A. B. by Treasurer, 


kK. HATFIELD, Secretary, a 7 


Vice-President, 
Uties, HM. Y. 


i. N.Y. 








RB. 0. WOODARD, President, 
Elgin. 


Towa. Canners’ Hesociation. 


» JONES, Vice-Pres., x. W. VIRDEN, Seo’y and Treas., 
Vinton. Cedar Rapids. 





MB. EK. HEGERLE, President, 





St. Bonifacius. 


A. 


Minnesota Canners’ Hesociation. 


A, CHAPMAN, Vice-President, F. W. DO 


UTHITT, Secre 
Olivia. Big Stone, 6, ov, 


D. 


A.M. yasem, ) eae 





R. B. GILLETTE, President, Marionviile. 


Miseowri Valley Canners’ Association. 


P. HARRINGTON, Dearborn, Mo, L. I, MOORE, Seo’y and Treas., Oregen. 








W. H. AMES, President, 
Markesan. 





Glisconsin Canners’ Hesociation. 


F. D. SHANE, Vice-President. ©. MADSEN, Treasurer, CHAS, VOIGT, Seoretary, 
Onalaska, Manitewee., Bhebeygan. i 









W. 5. THOMAS, President, 
Grand Rapids, Mich. 


FRANK GERBER, Treasurer. 


Michigan Canmners’ Hesociation. 
w. 8. ror en t, Mick. 








0, D, HYLTON, President, 
Troutville. 


@. A. LAYMAN, See’-Treas., 
Daleville. 


a Canners’ Hssoeiation. 





THOS, A. SCOTT, President, 
Cadiz, 0. 


nning Mac nery and Supplies Asscetation. 
Canni cous. — I. A Beo’y, G. A. BISSING, Vice-President, 
Cadiz, Ohio, N. Y¥. 


Freeport, Brooklyn, 





@ 6. A nigg 


National Camed Goods and Dried fruit Brokere’ 
JAS. M. Boas, Sowers, 


Hesoeiation. 


XZ. 0. GILBERT, Treasurer, 
Indianapelis, Ind. 














National food Manufacturere’ Asecciation. 


T. 7. BIORDAR, Second Vice-President, 


T. J, CARROLL, President, 
Gloucester, Mass. ow York. 
PRANK 2B. MEYER, Third Vice-President, WILLIAM H. Treasurer, E. OC, JOHNSON, Secretary. 
St. Louis. Dues: $20 per year, ; Boston. 














ALBERT T. MYER, President. 


Baltimore Canned Goods 3 Exchange 


F,. A. FORSCH, Vice-President. W. F. ASSAU, Secretary. LEANDER LANGRALL, Treasures, 
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Wheeling Cans a 


Solder Fn Con 


Our Solder Hemmed Caps, which we are now ‘ 
prepared to furnish with all cans are the best in 
the market. The Solder is in the right place ee 

2 : Plenty of it. “4 




















@_ During the past year we have doubled our a 
capacity and are now prepared to ship 1,000,000 © 
cans per day during the Rush Season. : 


WHEELING, W. VA. . 
OLIVER J. JOHNSON, President 


WHEELING CAN ComPaNn! 

















